
  

 

Programme  

Date / Timing Content Speakers 
Wednesday 12 March 
12.00-16.30pm 
 
The business model; 
Designing your enterprise 
 
- Elements to consider 
- Trialling your business 

ideas 
- Learning from experience 
-      Staying flexible 

12.00 - Light lunch and networking 
 
12.45 - Speaker led sessions:  expert 
input and discussion 
 
14.30 - Coffee break 
 
14.50 - Small group reflections and 
commitments  
 
16.00 - Conclusions 
 
16.30 - Close 
 

Martha Mador (chair)  
Head of Enterprise Education, 
Kingston University 
 
Corrinne Beaumont 
Senior Lecturer of Strategy, 
Marketing and Innovation  
 
  
 
 

Tuesday 18 March 
12.00-16.30pm 
 

 
------------------------------ 

Research your customer 
------------------------------------- 

Further support accessible to 
MiG businesses – what s 

available? 

 

12.00 - Light lunch and networking 
 
13.00 -  Speaker led session: expert 
input and topical discussion 
 
14.30 - Coffee break 
 
14.50 - Small group reflections and 
commitments 
 
16.00 - Conclusions 
 
16.30 - Close  
 

Martha Mador (chair)  
 

Debra Riley   
Senior Researcher, 
Department of Strategy, 
Marketing and Innovation 

 
 
Liz Choonara 
UEL Project Manager 
Make it Global programme 

 
Tuesday 25 March  
12.00-16.30 
 

How do you make your 
business benefit from an 

environmental accreditation 
--------------------------------- 
“HOW TO DO YOUR OWN PR” 

Practical advice on how to 
promote your business for 

free. 

 

12.00 -  Light lunch and networking 
 
13.00 -  Speaker led session: expert 
input and topical discussion 

14.30 - Coffee break 

14.50 - Small group reflections and 
commitments 
16.00 - Conclusions 

Martha Mador (chair)  
 
Speaker TBA 
------------------------------ 
Mary Murtagh 
Writer and Journalist 
 
 
 



 

Dr Martha Mador – Head of Enterprise Education, Kingston 
University 
 
Martha supports entrepreneurs among students, staff and alumni 
from across the university to develop their ideas and their 
entrepreneurial potential. 
  
As the Chair of HEEG (Higher Education Entrepreneurship Group) 
and Director of KnowledgeLondon, Martha organises and delivers 
knowledge-sharing activities across a wide spectrum of university-
based enterprise educators and supporters. She also leads the 
Entrepreneurship Centre for WestFocus, a collaboration within 
London between seven universities focused on student enterprise.  
 
Martha is an experienced lecturer and course manager in strategy 
and entrepreneurship, particularly on short courses and 
programmes for mature postgraduate students including the MBA, 
Diploma in Management Studies and MA Strategic Financial 
Management.  
 

 

Liz Choonara - Project Manager, Make it Global Programme, 
University of East London (UEL) 
 
Liz leads the European Regional Development Fund’s Make It Global 
project at UEL, supporting women-led businesses in London grow 
internationally.  

Previously she worked in the Vice Chancellors Group where she 
helped manage the roll out of academic strategy. She graduated 
with a degree in politics at the University of Liverpool where she 
also served as a Deputy President of the Students’ Union, after 
which she was elected to the National Union of Students National 
Executive Committee. She went on to work in the higher education 
policy team at the NUS managing the research and policy work of 
its international student and higher education campaigns. 



 

 

Mary Murtagh, Mary Murtagh Media Ltd 

Mary Murtagh is an award-winning newspaper reporter and trained 
video journalist who knows what ingredients are needed to get 
businesses media coverage. 

She runs workshops across the UK sharing her insider knowledge 
and trade secrets (like using the 'silly season' to your advantage) 
which you won't find on the internet or in a book. 

Mary regularly runs her engaging  ‘How to do your own PR’ 
workshops  at the City Business Library, Chambers of Commerce 
nationwide, business events and recently at the British Library.The 
audience come away with real practical knowledge about how they 
can promote their business, for free, through the media 

 


