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One of the largest business schools in the UK, Kingston Business School offers an extensive range of 
modules covering accounting, finance, business information technology, operations management, 
strategy, business, management, international business, leadership, human resource management, 
marketing and communications. 
 
Level 4 modules provide an introduction to different aspects of the field such as general business, 
accounting, business information systems, marketing and HRM. These are ideal for those with no 
business/management background.  
 
A wide variety of intermediate (level 5) and advanced (level 6) modules develop this initial study and 
focus upon particular subjects in much greater depth. 
 
In this module guide, modules are categorised into the following five subject areas: 
 

 Accounting 

 Business Information Management 

 Human Resources Management 

 Marketing 

 Strategy 
 
Updated August 2014/PJW 
 

Entry requirements:  
 

  GPA of 2.75 or above (out of 4.0) or equivalent. 

Pre-requisites:  
 

 Level 4 modules are ideal for those with no business 

background.  

 A few level 5 modules assume no relevant background eg 

BM5201 Marketing Management. 

 Generally, level 5 and 6 modules are progressively more 
advanced and will generally require more substantial previous 
study in the particular subject. The exact requirements are 
indicated in each module description below. 

Taught at:  Kingston Hill campus. 

 

KEY TO MODULE DESCRIPTORS 

 
SUITABILITY OF MODULE FOR STUDENTS VISITING KU ON STUDY OPTION ____ 

 

1 Indicates module is suitable for students visiting KU on Study Option 1 (Whole Year) 

2 Indicates module is suitable for students visiting KU on Study Option 2  (Autumn) 

3 Indicates module is suitable for students visiting KU on Study Option 3  (Spring/Summer) 
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Notes:   

1. Students enrolled on Study Option 1 are required to study the entire module. 
 

2. Whilst the University makes every effort to ensure that this information is correct at the time 
of updating (August 2014), it cannot accept responsibility for omissions or subsequent 
changes. Module availability and content may be subject to change, as part of the 
University’s policy of continuous improvement and development.  

 

Accounting 
 
MODULE 

CODE 
TITLE 

 
SUITABILITY  

LEVEL 4 (INTRODUCTORY) 
 

BA4901 Financial Accounting 1, 2 

BA4902 Financial Accounting for Business 1, 2 

 

BA5501 Managing Financial Resources 1, 2, 3 

BA5502 Financial Reporting 1, 2 

BA5503 Management Accounting and Finance 1, 2 

BA5504 Financial Reporting for Business 1, 2 

BA5505 Accounting and Finance for Management 1, 2, 3 

BA5506 Theory and Practice of Taxation 1, 2 

 

BA6301 Theory and Practice of Financial Reporting 1, 2, 3 

BA6320 Auditing 1, 2 

BA6321 Managerial Accounting 1, 2 

BA6322 Corporate Financial Reporting 1, 2 

BA6323 Theory and Practice of Taxation 1, 2 

BA6325 Corporate Finance 1, 2 

BA6327 Financial Management 1, 2 

BA6331 Advanced Management Accounting 1, 2 

BA6332 Advanced Accounting for Management Decisions 1, 2 
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Business Information Management 
 

MODULE 
CODE 

TITLE 
 

SUITABILITY  

LEVEL 4 (INTRODUCTORY) 
 

BB4301 Business Information Analysis 1, 2 

BB4302 Managing Business Information 1, 2 

BB4303 Managing Marketing Information 1, 2 

BB4304 Web Communication and Programming 1, 2, 3 

LEVEL 5 (INTERMEDIATE) 
 

BB5101 Managerial Decision Making 1, 2 

BB5104 Web Development for Business 1, 2 

BB5105 Business Statistics 1,2, 3 

 

BB6105 Business Statistics 1, 2, 3 

BB6108 Managerial Economics 1, 2, 3 

BB6201 Business Data Analysis 1, 2 

BB6202 Business Information Architecture 1, 2 

BB6203 Business Performance Management Technology 1, 2 

BB6204 Managerial Decision Making 1, 2 

BB6205 Web Development for Business 1, 2 

 
 

Human Resources Management (HRM) 
 

MODULE 
CODE 

TITLE 
 

SUITABILITY  

LEVEL 4 (INTRODUCTORY) 
 

BH4701 Organisational Behaviour 1, 2, 3 

BH4702 Introduction to Human Resource Management 1, 2, 3 

LEVEL 5 (INTERMEDIATE) 
 

BH5000 
Human Resource Management in an 
International Context 

1, 2, 3 

BH5221 Employee Relations 1, 2, 3 

LEVEL 6 (ADVANCED) 
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BH6000 
Human Resource Management in an 
International Context 

1, 2 

BH6005 Regulating the Employment Relationship 1, 2 

BH6006 Organisational Learning and Development 1, 2 

BH6007 Business Psychology 1, 2, 3 

BH6201 Strategic Human Resource Management 1, 2 

 

Marketing 
 

MODULE 
CODE 

TITLE 
 

SUITABILITY  

LEVEL 4 (INTRODUCTORY) 
 

BM4501 Marketing Practice 1, 2, 3 

BM4502 Marketing Principles 1, 2, 3 

 

BM5201 Marketing Management 1, 2 

BM5203 
Marketing Communications and Advertising 
Planning 

1, 2, 3 

BM5206 Marketing Applications 1, 2, 3 

BM5207 Market Research 1, 2, 3 

BM5208 Market Strategy and Planning 1, 2 

LEVEL 6 (ADVANCED) 
 

BM6603 Marketing Communications 1, 2, 3 

BM6604 Buyer Behaviour 1, 2 

BM6611 Managing Brands 1, 2 

BM6613 Advertising Strategy and Planning 1, 2, 3 

BM6614 Professional Selling and Sales Management 1, 2, 3 

BM6621 Contemporary Marketing 1, 2, 3 

BM6624 Managing Customer Experience 1, 2, 3 

BM6626 Advanced Integrated Marketing Communications 1 

Strategy 
 

CODE TITLE 
SUITABILITY FOR 
STUDY OPTION 

LEVEL 4 (INTRODUCTORY) 
 
 



 

 

 

Business Modules for Visiting Students 2014/15 

 

 

5 

 

BS4101 Business Economics 1, 2 

BS4102 The World at Work 1, 2, 3 

LEVEL 5 (INTERMEDIATE)  
 

BO5701 Operations and Project Management 1, 2, 3 

BS5301 Culture and International Business 1, 2, 3 

BS5302 Enterprise in Society 1, 2, 3 

BS5303 Corporate Social Responsibility 1, 2 

LEVEL 6 (ADVANCED)  
 

BO6032 Service Operations Management 1, 2 

BO6201 International Business Operations 1, 2 

BS6100 Strategic Management 1, 2 

BS6103 Retail Strategy, Management & Logistics 1, 2, 3 

BS6701 Innovation 1, 2, 3 

BS6702 New Venture Design 1, 2, 3 

 
 

LEVEL 4 (INTRODUCTORY) - ACCOUNTING: 
 

Study Option 1 = Whole Year 
Study Option 2 = Autumn 
Study Option 3 = Spring/summer 
 

Module Code: BA4901 

Module Title: Financial Accounting 

Level: 4 

Prerequisites: None 

Credits: Full Year: 8 (US) 15 (ECTS) / Single Semester: 4 (US) 7.5 (ECTS) 

Suitability  
 Open to suitably qualified Study Abroad/International Exchange students 

enrolled at KU for Study Options 1or 2 

 Not open to Erasmus students as level 4  

Course Content: 

This module is designed to provide an introduction to financial accounting.   The purpose 

and importance of financial accounting will be explained and you will learn how to 

produce financial statements from the original source documents through the recording 

of transactions to the final production of a profit and loss account and balance sheet for 

a non-complex business.  The module will also explicate the subjective nature of financial 

accounting with its need for professional judgement and you will be introduced to the 
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concepts and principles that underlie financial accounting and reporting.  You will also 

gain practical experience of inputting data into Sage accounting software and using 

spreadsheets to prepare financial information. 

Topics covered include: 

AUTUMN SEMESTER: 

 The purpose of financial accounting, users and uses of financial statements, 
different types of business organisations 

 Accounting concepts, the accounting equation, principles of double-entry 
bookkeeping, the conceptual framework 

 The regulatory framework, regulatory bodies, accounting standards, legal 
requirements 

 Double-entry bookkeeping, recording transactions, depreciation, bad and 
doubtful debts, control accounts, suspense accounts, 

 
SPRING SEMESTER: 
 

 Valuation of stocks and stock accounts, extended trial balance. 

 Financial statements: balance sheet and profit and loss account for: sole traders, 
partnerships, limited companies 

 The role of computers in accounting: advantages of computer systems, main 
factors to be considered in the design, operation and management of computer 
systems, limitations of computer systems 

 The different accounting roles in business: financial accountant, management 
accountant, external and internal auditor, tax accountant and forensic 
accountant. 

 

Teaching:  2-hour lecture,1-hour workshop, 2-hour tutorial weekly 

Assessment: 

STUDY OPTION 1: 

 3 hour written exam (70%) 

 Variety of coursework throughout the year (30%) 

STUDY OPTION 2: 

 Short exam (100%). 

  Last updated: 06/09/14 PJW 

 
 
Study Option 1 = Whole Year 
Study Option 2 = Autumn 
Study Option 3 = Spring/summer 
 

Module Code: BA4902 
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Module Title: Financial Accounting for Business 

Level: 4 

Prerequisites: None 

Credits: Full Year: 8 (US) 15 (ECTS) / Single Semester: 4 (US) 7.5 (ECTS) 

Suitability  
 Open to suitably qualified Study Abroad/International Exchange students 

enrolled at KU for Study Options 1 or 2 

 Not open to Erasmus students as level 4 

Course Content: 

This module is designed to provide an introduction to financial accounting.   The purpose 

and importance of financial accounting will be explained and you will learn how to 

produce financial statements from the original source documents through the recording 

of transactions to the final production of a profit and loss account and balance sheet for 

a non-complex business.  The module will also explicate the subjective nature of financial 

accounting with its need for professional judgement and you will be introduced to the 

concepts and principles that underlie financial accounting and reporting.  You will also 

gain practical experience of inputting data into Sage accounting software and using 

spreadsheets to prepare financial information. 

Topics covered include: 
 
Autumn Semester: 

 The purpose of financial accounting, users and uses of financial statements, different 
types of business organizations 

 Accounting concepts, the accounting equation, principles of double-entry 
bookkeeping, the conceptual framework 

 Double-entry book keeping, recording transactions, depreciation, bad and doubtful 
debts, control accounts, suspense accounts 

 Financial statements: balance sheet and profit and loss account 

 The role of computers in accounting: advantages of computer systems, main factors 
to be considered in the design, operation and management of computer systems, 
limitations of computer systems 
 

 
Spring Semester: 

 Financial statements: balance sheet and profit and loss account for: sole traders, 
partnerships, limited companies. 

 The different accounting roles in business: financial accountant, management 
accountant, external and internal auditor, tax accountant and forensic accountant. 

 Post-trial balance adjustments. 

 Bank Reconciliations 

 Valuation of stocks and stock accounts (Inventories) 

 The regulatory framework, regulatory bodies, accounting standards, legal 
requirements 
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 Incomplete Records 
 

Teaching:  Lectures, seminars and workshops 

Assessment: 

STUDY OPTION 1: 

 2 hour written exam (40%) 

 Essay (30%) 

 Variety of coursework throughout the year (30%) 

STUDY OPTION 2: 

 Alternative assessment - coursework 

  Last updated: 06/09/14 PJW 

 
Return to TOP 

 

LEVEL 5 (INTERMEDIATE) ACCOUNTING 
 

Module Code: BA5501 

Module Title: Managing Financial Resources 

Level: 5 

Prerequisites: None 

Credits: Full Year: 8 (US) 15 (ECTS) / Single Semester: 4 (US) 7.5 (ECTS) 

Suitability  
 Open to suitably qualified Study Abroad/International Exchange/Erasmus 

students enrolled at KU for Study Options 1 or 2 or 3 
 

Course Content: 

This module introduces financial and management accounting in a business context.  The 
module explains the principles and construction of the key financial statements that 
measure financial performance and financial position. It goes on to explain how the 
financial statements of public listed companies can be analysed. This module also 
considers the fundamental concepts of management accounting and builds on them to 
provide you with the analytical skills necessary to make many short, medium and long 
term operating decisions within an organisation. Numerical aspects are balanced by the 
need to understand the usefulness of the information to users.  
 
Topics covered include: 
 
Autumn Semester: 

 Purpose of accounting; users of financial information and their needs 
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 Main accounting principles; preparation of the financial statements 

 Adjusting and summarising data. 

 Preparation of financial statements of unincorporated entities 

 Analysis of the financial statements of public listed companies using ratios 
 

Spring Semester: 
 

 Management Accounting Introduction 

 Manufacturing Accounts: Cost classification. 

 Costing: Absorption costing; Marginal costing. 

 Budgets: Fixed budgets; Flexible budgets; Variance analysis. 

 Financial Decision-Making: Cost-volume profit analysis; Limiting factors 

 Investment Appraisal 
 

Teaching:  Lectures and practical workshops 

Assessment: 

STUDY OPTION 1: 

 Group assignment (50%) 

 Exam (50%) 

STUDY OPTION 2: 

 Alternative assessment 
 

STUDY OPTION 3: 

 Exam 
 

  Last updated: 06/09/14 PJW 

 
Return to TOP 

Study Option 1 = Whole Year      
Study Option 2 = Autumn 
Study Option 3 = Spring/summer 
 

Module Code: BA5502 

Module Title: Financial Reporting 

Level: 5 

Prerequisites: Completion of BA4901 Financial Accounting or equivalent 

Credits: Full Year: 8 (US) 15 (ECTS) / Single Semester: 4 (US) 7.5 (ECTS) 

Suitability  
 Open to suitably qualified Study Abroad/International Exchange students 

enrolled at KU for Study Options 1 or 2 

 Not open to Erasmus students as level 4. 
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Course Content: 

This module focuses on the financial reporting requirements of companies, both large 

and small.  In this module, you will consider the concepts and principles that govern the 

practices of financial accounting and examine their application through a variety of 

financial reporting standards across a number of different accounting areas from non-

current assets, to contingent liabilities, from inventories to tax.     

Topics covered include: 

Autumn Semester: 

 The regulatory framework: regulatory bodies, types of regulation and guidance, 
standard setting process 

 Company financial statements and their elements: statement of financial position, 
comprehensive income statement, statement of changes in equity. 

 Analysis and interpretation of financial position, performance, cash flows and risk; 
limitations of financial statements; ratio analysis; and limitations of interpretation 
techniques. 

 Reporting financial performance: discontinued operations, separate disclosure of 
material items, & earnings per share. 

 Specific accounting areas and international standards: tangible and intangible assets, 
including impairment; inventories and long term contracts; provisions, continent 
liabilities and contingent assets. 
 

Spring Semester 
 

 Specific accounting areas and international standards for leased assets and company 
taxation. 

 Reporting financial performance after the balance sheet date. 

 Accounting concepts and principles: qualitative characteristics of financial 
information, recognition and measurement, substance over form, faithful 
representation (true and fair) 

 Share capital, reserves and distributable profits 

 Specific accounting areas and international standards for employee benefits and 
pensions 

 Company cash flow statements and their elements. 

 Operating Segments 
 

Teaching:  Lectures and seminars 

Assessment: 

STUDY OPTION 1: 

 3 hour written Exam (70%) 

 Coursework: Group analysis of a company’s financial statements equally 
weighted with a portfolio of exercises undertaken throughout the year (30%) 
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STUDY OPTION  2: 

 2 hour exam. 
 

  Last updated: 06/09/14 PJW 

 
RETURN TO TOP 
 
Study Option 1 = Whole Year 
Study Option 2 = Autumn 
Study Option 3 = Spring/summer 
 

Module Code: BA5503 

Module Title: Management Accounting and Finance 

Level: 5 

Prerequisites: Previous study of accounting useful. 

Credits: Full Year: 8 (US) 15 (ECTS) / Single Semester: 4 (US) 7.5 (ECTS) 

Suitability  
 Open to suitably qualified Study Abroad/International Exchange/Erasmus 

students enrolled at KU for Study Options 1 or 2 
 

Course Content: 

This module introduces management accounting and finance. This module considers the 

fundamental concept of management accounting and builds on them to provide you with 

the analytical skills necessary to make many short, medium and long term operating 

decisions within an organisation.  

Topics covered may include: 

Autumn Semester: 

 The role of management accounting 

 Cost behaviour, cost assignment and overhead allocation/apportionment 

 Standard costing 

 Marginal and absorption costing 

 Activity based costing 

 Job-order and process costing 

 Cost-volume-profit analysis 

 Relevant costs and decision making 

Spring Semester: 

 Budgeting and behavioural aspects of budgeting 

 An introduction to corporate finance and financial markets. 

 The sources of finance: equity and debt capital. 

 Management buyouts, private equity and venture capital. 

 The stock market. 
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 Share valuation techniques. 

 Efficient markets theory. 

 Project valuation under certainty. 

 Project valuation under risk and uncertainty. 

 Weighted Average Cost of Capital. 
 

Teaching:  Lectures and practical workshops 

Assessment: 

STUDY OPTION 1: 

 Coursework (30%) 

 Exam (70%) 

STUDY OPTION 2: 

 Test (100%) 
 

  Last updated: 06/09/14 PJW 

 
Study Option 1 = Whole Year 

Study Option 2 = Autumn 

Study Option 3 = Spring/summer 

Return to TOP 

 

Module Code: BA5504 

Module Title: Financial Reporting for Business 

Level: 5 

Prerequisites: Completion of BA4902 Financial Accounting for Business or equivalent 

Credits: Full Year: 8 (US) 15 (ECTS) / Single Semester: 4 (US) 7.5 (ECTS) 

Suitability  
 Open to suitably qualified Study Abroad/International Exchange/Erasmus 

students enrolled at KU for Study Options 1 or 2 

Course Content: 

This module focuses on the financial reporting requirements of corporate entities, both 

large and small.  This module explains the key elements of the conceptual and regulatory 

frameworks that guide financial reporting and also how to conduct an appraisal of 

financial statements of corporate entities. The importance of ethics and corporate 

governance will also be covered. 

Topics covered include: 
Autumn Semester: 

 Main elements of the conceptual framework for financial reporting and the 
information needs of users 

 The regulation of accounting in the UK for corporate entities 

 Analysing and interpreting the financial statements of corporate entities from 
the perspective of a user 

 EPS, ration analysis, assets, and revenue 
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Spring Semester: 
 

 Intro to corporate governance and accountability. 

 Measuring financial performance, financial position and cash flow of corporate 
entities 

 Business combinations and foreign exchange transactions 

 Ethics including the UK Corporate Governance Code 

 Issues relating to measurement and recognition 
 

Teaching:  Lectures, informal discussions and practice questions 

Assessment: 

STUDY OPTION 1: 

 2 hour exam (50%) 

 Coursework: Individual essay (25%) 

 Coursework: Group Report (25%) 

STUDY OPTION 2: test 

  Last updated: 06/09/14 PJW 

 
Study Option 1 = Whole Year 
Study Option 2 = Autumn 
Study Option 3 = Spring/summer 
 

Module Code: BA5505 

Module Title: Accounting and Finance for Management 

Level: 5 

Prerequisites: None 

Credits: 
Full Year: 8 (US) 15 (ECTS) 
Single Semester: 4 (US) 7.5 (ECTS) 

Suitability  
 Open to suitably qualified Study Abroad/International Exchange/Erasmus 

students enrolled at KU for Study Options  1 or  2 or  3 
 

Course Content: 

This module introduces you and management accounting and finance. This module 

considers the fundamental concepts of management accounting and builds on them to 

provide you with the analytical skills necessary to make many short, medium and long 

term operating decisions within an organisation.  

Topics covered include: 

Autumn Semester: 

 The role of management accounting 

 Cost behaviour, cost assignment and overhead allocation/apportionment 
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 Marginal and absorption costing 

 Activity based costing 

 Job-order and process costing 

 Cost-volume-profit analysis 

 Relevant costs and decision making 

 Standard costing 
 

Spring Semester: 

 An introduction to corporate finance and financial markets. 

 The sources of finance: equity and debt capital. 

 Management buyouts, private equity and venture capital. 

 Budgeting and behavioural aspects of budgeting 

 The stock market. 

 Share valuation techniques. 

 Efficient markets theory. 

 Project valuation under certainty. 

 Project valuation under risk and uncertainty. 

 Weighted Average Cost of Capital. 
 

Teaching:  Lectures and practical workshops 

Assessment: 

STUDY OPTION 1: 

 Coursework (30%) 

 Exam (70%) 
STUDY OPTION 2: 

 Group coursework/exam 
STUDY OPTION 3: 

 Group coursework/ exam 
 

  Last updated: 06/09/14 PJW 

 
Return to TOP 

Study Option 1 = Whole Year 
Study Option 2 = Autumn 
Study Option 3 = Spring/summer 
 

Module Code: BA5506 

Module Title: Theory and Practice of Taxation 

Level: 5 

Prerequisites: Completion of BA4901 Financial Accounting or equivalent. 

Credits: Full Year: 8 (US) 15 (ECTS) / Single Semester: 4 (US) 7.5 (ECTS) 

Suitability   Open to suitably qualified Study Abroad/International Exchange/Erasmus 
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students enrolled at KU for Study Options 1 or 2 
 

Course Content: 

Students studying this module will develop an understanding of the operational, practical 

and theoretical issues in personal and business taxation. You will develop skills of analysis 

and interpretation of information and communication of recommendations in a 

professional manner appropriate to the intended audience e.g. clients and the HMRC.  

Topics covered include: 
 
Autumn Semester: 

 The reasons for taxation and the main sources of UK tax revenue 

 The tax professional, ethical code of practice. 

 Revenue law statutes and cases, extra-statutory concessions and revenue 
practice. 

 Individual taxation. Including, basic income tax computations, national insurance, 
administration and collection including self-assessment. 

 Income from Investments, bank interest, dividends and property. Pensions, 
Enterprise Investment schemes, Venture Capital Trusts and other investment 
schemes. 

 Income from employment. Including employment verses self-employment, 
benefits and PAYE schemes. 

 Trading income. Including the Badges of Trade, computation of profit, basis 
periods, commencement and cessation, capital allowances and losses. 

 Capital taxes. Inheritance tax; basic computation and administration.  Capital 
gains tax, including computation of chargeable gains, indexation, taper relief, 
losses, deferral relief, shares and investments and Principal Private Residence 
exemption. 

Spring Semester: 

 Corporation tax. Including computation of taxable profits, tax rates, losses, 
corporation tax groups. 

 Value added tax.  Including Administration, compulsory registration, input and 
output VAT, partial exemption and penalties. 

 Overseas aspects of taxation. Including residency and tax havens. 

 Tax planning. 

 The economic implication of fiscal policy. 
 

Teaching:  Lectures and workshop activities 

Assessment: 

STUDY OPTION 1: 

 Coursework: short tests (30%) 

 Exam (70%) 
 

STUDY OPTION 2: 
Two in-class tests 
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  Last updated: 06/09/14 PJW 

 
Return to TOP 

Study Option 1 = Whole Year 
Study Option 2 = Autumn 
Study Option 3 = Spring/summer 
 

LEVEL 6 – ADVANCED ACCOUNTING 
 

Module Code: BA6301 

Module Title: Theory and Practice of Financial Reporting 

Level: 6 

Prerequisites: 
Completion of BA4901 Financial Accounting and BA5502 Financial Reporting OR 
equivalents. 

Credits: Full Year: 8 (US) 15 (ECTS) / Single Semester: 4 (US) 7.5 (ECTS) 

Suitability  
 Open to suitably qualified Study Abroad/International Exchange/Erasmus 

students enrolled at KU for Study Options 1 or 2 or 3 
 

Course Content: 

This module considers financial reporting in a wider business and social context, and 
brings together different threads from the previous modules, creating a capstone 
experience for the whole discipline of financial accounting and reporting. The theoretical 
ideas unpinning financial regulation and reporting are evaluated as are alternative 
methods of accounting.  The wider business context is considered, such as the role of 
financial reporting within corporate governance and the importance of ethics and ethical 
behaviour.  This module also widens the scope of financial reporting to larger reporting 
entities and considers in detail the ideas underpinning, and the reporting requirements 
for, reporting for a group of companies. 
 
Topics covered include: 

Autumn Semester: 

 International convergence, IAS/IFRS and US GAAP 

 Accounting concepts and theory: purpose of financial reporting; developments 
leading to the Statement of Principles; the need for regulation 

 Professional ethics and conduct 

 Business re-constructions and re-organisations, liquidations and insolvency 

 Income measurement: capital maintenance models, historic cost accounting, 
current purchasing power accounting, current cost accounting, economic income 
and capital maintenance concepts 

 Income measurement: money capital maintenance: historical cost account and 
current purchasing power accounting 
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 Income measurement: physical and operating capital maintenance: current cost 
accounting; real time accounting 

 Taxation in Company Accounts  Classical, imputation and partial imputation 
systems, current and deferred tax 
 

Spring Semester: 
 

 Business combinations:  accounting for groups, equity and gross equity 

accounting – subsidiaries, associates and joint ventures 

 Foreign exchange translation: Functional and presentational currencies; 
transactions & translations, treatment of exchange differences. 

 Accounting for financial assets, capital instruments, derivatives and hedging 

 Contemporary financial reporting issues and regulations: Environmental and 
Social reporting 

 

Teaching:  Lectures and seminars 

Assessment: 

STUDY OPTION 1: 

 3 hour Exam (70%) 

 Coursework throughout the year (15%) 

 Practical Exam: Series of 3 presentations (15%) 

STUDY OPTIONS 2 OR 3: alternative assessment 

  Last updated: 06/09/14 PJW 

 
RETURN TO TOP. 
 
Study Option 1 = Whole Year 
Study Option 2 = Autumn 
Study Option 3 = Spring/summer 

 

Module Code: BA6320 

Module Title: Auditing 

Level: 6 

Prerequisites: 

Completion of BA4901 Financial Accounting or BA4902 Financial Accounting for Business 

or BA5501 Managing Financial Resources or EQUIVALENTS. 

Credits: Full Year: 8 (US) 15 (ECTS) / Single Semester: 4 (US) 7.5 (ECTS) 

Suitability  
 Open to suitably qualified Study Abroad/International Exchange/Erasmus 

students enrolled at KU for Study Options 1 or 2 
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Course Content: 

Students attempting this module will develop an understanding of the operational, 

practical and theoretical issues in auditing. Students will develop an awareness of the 

audit process, its limitations and the influence of regulation on audits. 

Topics covered include: 
Autumn Semester: 

 The professional practice – Role and context of modern auditing, ethics and 
governance, 

 The modern audit process – Planning and risk assessment, audit evidence and 
audit completion (Review and reporting) 

 Assurance and related services 
Spring Semester: 

 Other services – Environmental and social auditing, internal auditing. 

 Audit issues – Fraud and auditor liability, auditing fair values. 

 Business scenarios – Small company audits, insolvency. 
 

Teaching:  Lectures and seminars 

Assessment: 

STUDY OPTION 1: 

 3 hour written exam (70%) 

 Coursework: paired assignment (30%) 

 
STUDY OPTION 2: two short essays (100%) 

  Last updated: 06/09/14 PJW 

 
Return to TOP 
Study Option 1 = Whole Year 
Study Option 2 = Autumn 
Study Option 3 = Spring/summer 

 

Module Code: BA6321 

Module Title: Managerial Accounting 

Level: 6 

Prerequisites: Completion of BA5501 Managing Financial Resources or equivalent 

Credits: Full Year: 8 (US) 15 (ECTS) / Single Semester: 4 (US) 7.5 (ECTS) 

Suitability  
 Open to suitably qualified Study Abroad/International Exchange/Erasmus 

students enrolled at KU for Study Options 1 OR 2 
 

Course Content: 

This module is designed to give undergraduate accounting students an advanced course 

exploring the provision and use of accounting information in internal management 

decision making. You will be involved in an active learning approach and will be expected 

to do the following: reflect on the purposes and uses of management accounting 
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information, evaluate case study scenarios, discuss theoretical accounting concepts and 

utilise a range of practical techniques to solve practice questions. 

Topics covered include: 
 
Autumn Semester: 

 Balanced scorecard 

 Performance management 

 Job order costing 

 Process costing 

 Marginal and absorption costing 

 Activity-based costing 

 Cost-volume-profit 
 

Spring Semester 

 Joint costs 

 Investment decision making and risk 

 Variance analysis 

 Pricing 

 Strategic management accounting 
 

Teaching:  Lectures, workshops, presentations and case studies 

Assessment: 

STUDY OPTION 1: 

 Exam (75%) 

 Coursework (25%) 

STUDY OPTION2: 
Alternative assessment 

  Last updated: 06/09/14 PJW 

 
Return to TOP 

Study Option 1 = Whole Year 
Study Option 2 = Autumn 
Study Option 3 = Spring/summer 

 

Module Code: BA6322 

Module Title: Corporate Financial Reporting 

Level: 6 

Prerequisites: Completion of BA5501 Managing Financial Resources or equivalent 

Credits: Full Year: 8 (US) 15 (ECTS) / Single Semester: 4 (US) 7.5 (ECTS) 

Suitability   Open to suitably qualified Study Abroad/International Exchange/Erasmus 
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students enrolled at KU for Study Options 1 OR 2 
 

Course Content: 

This module introduces corporate financial reporting by limited liability entities. The 
module explains the key elements of the conceptual and regulatory frameworks that 
guide financial reporting and how to conduct an appraisal of the financial statements of 
public listed companies. In addition, the module provides a framework for understanding 
international differences, moves towards convergence and other current issues in 
accounting. An active-learning approach is adopted in the lectures with informal 
feedback through discussion and practice questions. 
 
Topics covered include: 
 
Autumn Semester 

 Main elements of the conceptual framework for financial reporting and the 
information needs of users 

 Analysing and interpreting the financial statements of public limited companies 

 Measuring financial performance and  financial positions  

 The regulation of accounting in the UK for corporate entities 

 Issues relating to recognition and measurement 
 
Spring Semester 

 Cash flow of corporate entities and groups 

 Ratio Analysis 

 Business combinations 

 Foreign exchange transactions 

 Contemporary Issues in Accounting 
 

Teaching:  Interactive class sessions 

Assessment: 

STUDY OPTION 1: 

 Exam (50%) 

 Coursework (50%) 

STUDY OPTION 2: alternative assessment. 

  Last updated: 06/09/14 PJW 

 
Return to TOP 

Study Option 1 = Whole Year 
Study Option 2 = Autumn 
Study Option 3 = Spring/summer 

 

Module Code: BA6323 
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Module Title: Theory and Practice of Taxation 

Level: 6 

Prerequisites: Completion of BA4901 Financial Accounting or equivalent 

Credits: Full Year: 8 (US) 15 (ECTS) / Single Semester: 4 (US) 7.5 (ECTS) 

Suitability  
 Open to suitably qualified Study Abroad/International Exchange/Erasmus 

students enrolled at KU for Study Options 1 OR 2 
 

Course Content: 

Students studying this module will develop an understanding of the operational, practical 

and theoretical issues in personal and business taxation. You will develop skills of analysis 

and interpretation of information and communication of recommendations in a 

professional manner appropriate to the intended audience e.g. clients and the HMRC.  

Topics covered include: 
Autumn Semester: 

 The reasons for taxation and the main sources of UK tax revenue 

 The tax professional, ethical code of practice. 

 Revenue law statutes and cases, extra-statutory concessions and revenue 
practice. 

 Individual taxation. Including, basic income tax computations, national insurance, 
administration and collection including self-assessment. 

 Income from Investments, bank interest, dividends and property. Pensions, 
Enterprise Investment schemes, Venture Capital Trusts and other investment 
schemes. 

 Income from employment. Including employment verses self-employment, 
benefits and PAYE schemes. 

 Trading income. Including the Badges of Trade, computation of profit, basis 
periods, commencement and cessation, capital allowances and losses. 

 Capital taxes. Inheritance tax; basic computation and administration.  Capital 
gains tax, including computation of chargeable gains, indexation, taper relief, 
losses, deferral relief, shares and investments and Principal Private Residence 
exemption. 
 

Spring Semester: 

 Corporation tax. Including computation of taxable profits, tax rates, losses, 
corporation tax groups. 

 Value added tax.  Including Administration, compulsory registration, input and 
output VAT, partial exemption and penalties. 

 Overseas aspects of taxation. Including residency and tax havens. 

 Tax planning. 

 The economic implication of fiscal policy: Tax system design; direct & indirect 
taxes; vertical and horizontal equity; taxation & effort black economy; tax 
capitalisation; and economic rent. 
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Teaching:  Lectures and workshop activities 

Assessment: 

STUDY OPTION 1: 

 Coursework: short tests (30%) 

 Exam (70%) 

STUDY OPTION 2: alternative assessment 
 

  Last updated: 06/09/14 PJW 

 
Return to TOP 
Study Option 1 = Whole Year 
Study Option 2 = Autumn 
Study Option 3 = Spring/summer 

 

Module Code: BA6325 

Module Title: Corporate Finance 

Level: 6 

Prerequisites: Completion of BA5503 Management Accounting and Finance or equivalent 

Credits: Full Year: 8 (US) 15 (ECTS) / Single Semester: 4 (US) 7.5 (ECTS) 

Suitability  
 Open to suitably qualified Study Abroad/International Exchange/Erasmus 

students enrolled at KU for Study Options 1 or 2. 
 

Course Content: 

This module incorporates the most recent theoretical and empirical developments in 

corporate finance and explores the traditional theoretical principles in force alongside 

the most recent developments.  You are expected to get involved in discussions and 

debates of theoretical issues and their applications in corporate life and you are 

encouraged to develop and adopt a critical approach.  In the series of lectures we explore 

and discuss all the major issues in corporate finance such as the capital structure and the 

cost of capital, dividend policy, security pricing, agency theory, option and derivatives, 

corporate restructuring and mergers acquisitions and divestments, corporate governance 

and ethics and international finance.   

Topics covered include: 
 
Autumn Semester: 

 Financial statement analysis – Arbitrage and financial decisions 

 Time value of money  

 Interest rates 

 Risk and return in capital markets 

 Optimal Portfolio Choice 

 Guided Learning Assignment Week 

 CAPM AND THE COST OF CAPITAL 
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Return to TOP 

Study Option 1 = Whole Year 
Study Option 2 = Autumn 
Study Option 3 = Spring/summer 

 

Module Code: BA6327 

Module Title: Financial Management 

Level: 6 

Prerequisites: 
Quantitative Methods or Mathematics for Business Systems; Numeracy is essential for 
this module with a basic understanding of accounting and statistics being advisable 

Credits: Full Year: 8 (US) 15 (ECTS) / Single Semester: 4 (US) 7.5 (ECTS) 

Suitability  
 Open to suitably qualified Study Abroad/International Exchange/Erasmus 

students enrolled at KU for Study Options 1 or 2 

 Managing working capital  

 Dividend policy 

 Capital budgeting 

 Financial distress 

 Corporate Governance and Ethics 
 

Spring Semester: 

 Equity valuation 

 Bond valuation - Fixed income securities 

 Capital structure and the cost of capital 

 Capital structure and the value of the firm 

 Mergers and acquisitions 

 Corporate restructuring and divestments 

 Financial options 

 Option valuation 

 Business valuations 

 Valuing synergies with real options 

 Valuation of not-for-profit organisations 

Teaching:  Lectures and seminars, supplemented by the extensive use of MyFinanceLab 

Assessment: 

STUDY OPTION 1: 
 

 Coursework: written essay (30%) 

 Exam (70%) 
 

 STUDY OPTION2: Individual assignment (100%). 

  Last updated: 06/09/14 PJW 
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Course Content: 

Working knowledge of finance by managers is a prerequisite for commercial viability of 

any enterprise. The offering of this course responds to the demand from potential 

employers for practically–oriented education in financial management, underscored by 

the current stresses in financial and credit markets.  

The course is designed to equip non-specialist students with knowledge of business 

finance required for making informed business decisions in a management-related 

career.   

The course explains the firm’s goal of value maximisation and looks at how the firm can 

make investment and financing decisions that add value. It also considers competing 

sources of finance available to firms and the main features of capital markets, with 

particular emphasis on the private sector of the UK economy.  

Topics covered include: 

 Introduction to the course: objectives of the firm and the role of financial 
manager; financial management and the financial environment 

 Elementary financial mathematics and the time value of money 

 Non-discounting methods of investment appraisal 

 Discounted cash flow methods of investment appraisal 

 Practical aspects of investment appraisal 

 Risk in investment appraisal 

 Pricing of securities and an introduction to portfolio theory 

 CAPM and the role of the beta-factor 

 Sources of long-term finance 

 Stock markets and capital market efficiency 

 The valuation model and costs of capital estimations 

 WACC 

 Gearing and the cost of capital 

 Dividend decision 
 

Teaching:  Lectures and seminars 

Assessment: 

STUDY OPTION 1: 

 Coursework: Group report (30%) 

 2 hour Exam (70%) 

STUDY OPTION 2:  alternative assessment 

  Last updated: 06/09/14 PJW 

Study Option 1 = Whole Year 
Study Option 2 = Autumn 
Study Option 3 = Spring/summer 
 
RETURN TO TOP 
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Module Code: BA6331 

Module Title: Advanced Management Accounting 

Level: 6 

Prerequisites: Completion of BA5503 Management Accounting and Finance or equivalent 

Credits: Full Year: 8 (US) 15 (ECTS) / Single Semester: 4 (US) 7.5 (ECTS) 

Suitability  
 Open to suitably qualified Study Abroad/International Exchange/Erasmus 

students enrolled at KU for Study Options 1 OR 2 
 

Course Content: 

This module is designed to give undergraduate accounting students an advanced course 

exploring the provision and use of accounting information in internal management 

decision making. You will be involved in an active learning approach and will be expected 

to do the following: reflect on the purposes and uses of management accounting 

information, evaluate case study scenarios, discuss theoretical accounting concepts and 

utilise a range of practical techniques to solve practice questions. 

Topics covered include: 

 The design and use of strategically-relevant management accounting information 
to support strategic planning processes 

 Variance analysis: a critique 

 Issues and controversies in budgeting 

 Social, environmental and behavioural issues in management accounting 

 The role of management accounting information systems within business 
enterprises 

 Assessing divisional performance 

 The theory and practice of transfer pricing 

 The role of information technology within the provision and use of management 
accounting information 

 

Teaching:  Lectures, workshops, presentations and case studies 

Assessment: 

STUDY OPTION 1: 

 Coursework: Individual assignment (30%) 

 Exam (70%) 

 
STUDY OPTION 2: Individual assignment 
 

  Last updated: 06/09/14 PJW 
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Study Option 1 = Whole Year 
Study Option 2 = Autumn 
Study Option 3 = Spring/summer 
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Module Code: BA6332 

Module Title: Advanced Accounting for Management Decisions 

Level: 6 

Prerequisites: Completion of BA5505 Accounting and Finance for Management or equivalent 

Credits: Full Year: 8 (US) 15 (ECTS) / Single Semester: 4 (US) 7.5 (ECTS) 

Suitability  
 Open to suitably qualified Study Abroad/International Exchange/Erasmus 

students enrolled at KU for Study Options 1 or 2 
 

Course Content: 

This module is designed to give undergraduate accounting students an advanced course 

exploring the provision and use of accounting information in internal management 

decision making. You will be involved in an active learning approach and will be expected 

to do the following: reflect on the purposes and uses of management accounting 

information, evaluate case study scenarios, discuss theoretical accounting concepts and 

utilise a range of practical techniques to solve practice questions. 

Topics covered include: 

 The design and use of strategically-relevant management accounting information 
to support strategic planning processes 

 Variance analysis: a critique 

 Issues and controversies in budgeting 

 Social, environmental and behavioural issues in management accounting 

 The role of management accounting information systems within business 
enterprises 

 Assessing divisional performance 

 The theory and practice of transfer pricing 

 The role of information technology within the provision and use of management 
accounting information 
 

Teaching:  Lectures, workshops, presentations and case studies 

Assessment: 

STUDY OPTION 1: 

 Coursework: individual assignment (30%) 

 Exam (70%) 
 

STUDY OPTION 2: individual assignment (100%). 
 

  Last updated: 06/09/14 KSJ 
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LEVEL 4 (INTRODUCTORY) – BUSINESS INFORMATION MANAGEMENT: 
 
Study Option 1 = Whole Year 
Study Option 2 = Autumn 
Study Option 3 = Spring/summer 
 

Module Code: BB4301 

Module Title: Business Information Analysis 

Level: 4 

Prerequisites: None 

Credits: Full Year: 8 (US) 15 (ECTS) / Single Semester: 4 (US) 7.5 (ECTS) 

Suitability  

 Open to suitably qualified Study Abroad/International Exchange students 
enrolled at KU for either Study Option 1 or 2 

 Not open to Erasmus students as level 4. 
 

Course Content: 

This module is an introduction to the mutually dependent business topics of 
mathematics and information technology. It provides motivation for the use of these 
topics in business problem solving, and emphasizes their need for one another. That is, 
these days one would not use mathematics to solve a business problem without the aid 
of technology, and equally important one cannot efficiently or effectively use IT without 
mathematics. The module will be delivered using a problem-centric approach. The 
students will be required to design and create models using information technology to 
solve business-related problems. 
 
Topics covered include: 
 
Autumn Semester: 

 Mathematics use in Business and its dependence on IT.  

 Introduction to spreadsheets and their dependence on mathematics, 
descriptive statistics and recording data in a spreadsheet 

 Types of data and how they may be analysed 

 Types of frequency distribution and generating them in a spreadsheet 

 Analysing Quantitative Data 

 Summarising data – importance to business 

 Measures of central tendency and variability 

 Introduction to sets, databases, relations, and functions 

 Querying a Database 
 

Spring Semester: 
 

 Querying a Database (continued) 

 Propositional logic-Predicating as Boolean-valued functions 
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 Application of Predicates in Spreadsheets and Databases 

 Probability Theoies and distributions and HTML/CSS 

 Analysing Probability Distributions  /  Redesigning a Website 

 Open Source Software and TCP / IP 

 DNS and HTTP 

Teaching:  Weekly 4 hour interactive sessions, typically in 2 hour blocks 

Assessment: 

STUDY OPTION 1: 

 Coursework: In-class test (30%) 

 Coursework: Individual assignment (30%) 

 Unseen Exam (40%) 

STUDY OPTION 2:  3 in-class tests (100%). 

  Last updated: 06/09/14 PJW 

Return to TOP 

Study Option 1 = Whole Year 
Study Option 2 = Autumn 
Study Option 3 = Spring/summer 
 

Module Code: BB4302 

Module Title: Managing Business Information 

Level: 4 

Prerequisites: None 

Credits: Full Year: 8 (US) 15 (ECTS) / Single Semester: 4 (US) 7.5 (ECTS) 

Suitability  
 Open to suitably qualified Study Abroad/International Exchange students 

enrolled at KU for Study Options 1 or  2 

 Not open to Erasmus students as level 4. 

Course Content: 

This module is about managing business information. This not only requires various 
mathematical techniques such as statistical measures, but also is highly dependent on 
information technology (IT) for the gathering, summarising and communicating of this 
information.  Mathematics and information technology are mutually dependent business 
topics. One would not use mathematics in business without the support of IT, and 
application software such as spreadsheets and databases are only used effectively with 
an appreciation of their underlying mathematical dependence. 
 
Topics covered include: 
 
Autumn Semester: 

 Fundamental mathematical abstractions such as sets, relations and functions and 
their importance when using software. (Excel) 

 Representing information in application software such as spreadsheets, 
databases and on the Web  
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 Relational model, liner functions, quadratic functions. 
 

Spring Semester: 
 

 Analysing data using descriptive statistics. 

 Using application software models to analyse business problems and to 
communicate their solution. (Access)  

 Linear regression model, HTML introduction, binomial distribution, poisson 
distribution, building tables in web pages.  

Teaching:  Weekly 4 hour interactive sessions, typically in 2 hour blocks 

Assessment: 

STUDY OPTION 1: 
 

 Coursework: In-class test (30%) 

 Coursework: Individual assignment (30%) 

 Unseen Exam (40%) 
 

STUDY OPTION 2:   alternative assessment 
 

  Last updated: 06/09/14 PJW 

Return to TOP 

Study Option 1 = Whole Year 
Study Option 2 = Autumn 
Study Option 3 = Spring/summer 
 

Module Code: BB4303 

Module Title: Managing Marketing Information 

Level: 4 

Prerequisites: None 

Credits: Full Year: 8 (US) 15 (ECTS) / Single Semester: 4 (US) 7.5 (ECTS) 

Suitability  

 Open to suitably qualified Study Abroad/International Exchange students 
enrolled at KU for Study Options 1 or 2 

 Not open to Erasmus students as level 4 
 

Course Content: 

This module is about managing marketing information. This not only requires various 
mathematical techniques such as statistical measures, but also is highly dependent on 
information technology (IT) for the gathering, summarising and communicating of this 
information.  In actual fact, mathematics and IT are mutually dependent business topics 
essential in solving marketing problems. One would not use mathematics in marketing 
without the support of IT, and application software such as spreadsheets and databases 
are only used effectively with an appreciation of their underlying mathematical 
dependence. 
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Topics covered include: 

 Fundamental mathematical abstractions such as sets, relations and functions and 
their importance when using software  

 Representing information in application software such as spreadsheets, 
databases and on the Web 

 Analysing data using descriptive statistics  

 Using application software models to analyse business, and specifically 
marketing, problems and to  communicate  their solution  

 

Teaching:  Weekly 4 hour interactive sessions, typically in 2 hour blocks 

Assessment: 

STUDY OPTION 1: 
 

 Coursework: In-class test (30%) 

 Coursework: Individual assignment (30%) 

 Unseen Exam (40%) 
 

STUDY OPTION 2:  alternative assessment  

  Last updated: 06/09/14 PJW 

 
Study Option 1 = Whole Year 
Study Option 2 = Autumn 
Study Option 3 = Spring/summer 
Return to TOP 

Module Code: BB4304 

Module Title: Web Communication and Programming 

Level: 4 

Prerequisites: None 

Credits: Full Year: 8 (US) 15 (ECTS) / Single Semester: 4 (US) 7.5 (ECTS) 

Suitability  
 Open to suitably qualified Study Abroad/International Exchange students 

enrolled at KU for Study Options 1 OR  2 OR 3 

 Not open to Erasmus students as level 4. 

Course Content: 

The module introduces students to communication using various Web-based 

technologies and programming using a modern programming language. It focuses on the 

key skills of programming: abstraction, formality and rigour and  the tools, technologies 

and methods which enable and enhance collaboration and communication. Tools for 

communication, such as web forums, wikis and weblogs and new ways of working, such 

as data sharing across the Internet will be introduced. The module will be taught in a 
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laboratory. 

Topics covered include: 
Autumn Semester: 

 Introduction to the stages of software development and the building-blocks of the 
programming language and its paradigm 

 The importance of names and their scope  

 Effective glues of the programming language and its paradigm 

 Programming for reuse – modularity, polymorphism and higher order functions 

 Problem-solving using the programme language and effective communication of the 
solution 

Spring Semester: 

 Web communications tools – forums, wikis, weblogs, survey software, and podcasting. 

 Managing forums, weblogs and wikis, RSS, and social navigation. 

 Basic image processing, including compression and embedding for use on the Web 

 Introduction to XML 
 

Teaching:  Weekly 4 hour interactive sessions, typically in 2 hour blocks 

Assessment: 

STUDY OPTION 1: 

 Coursework: In-class test (50%) 

 Coursework: Individual assignment (50%) 
 

STUDY OPTIONS 2 or 3: 3 in-class tests (100%). 

  Last updated: 06/09/14 PJW 

 
Return to TOP 

LEVEL 5 (INTERMEDIATE) – BUSINESS INFORMATION MANAGEMENT: 
 
Study Option 1 = Whole Year 
Study Option 2 = Autumn 
Study Option 3 = Spring/summer 
 

Module Code: BB5101 

Module Title: Managerial Decision Making 

Level: 5 

Prerequisites: 
Completion of BB4301 Business Information Analysis, BB4302 Managing Business 
Information, or BB4303 Managing Marketing Information OR equivalent(s). 

Credits: Full Year: 8 (US) 15 (ECTS) / Single Semester: 4 (US) 7.5 (ECTS) 

Suitability  
 Open to suitably qualified Study Abroad/International Exchange/Erasmus 

students enrolled at KU for Study Options 1 OR 2 
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Course Content: 

Managerial Decision Making is designed to equip students with an advanced set of tools 
to approach decision making when faced with an array of different business data.  The 
module builds upon the analytical skills gained on level 4 quantitative module and 
focuses on model building, problem evaluation and analysis.  Students will develop and 
extend their skills on software such as Microsoft Excel and learn how to employ them to 
support decision making for Business.   
 
Topics covered include: 
 
Autumn Semester: 

 Scoping and defining business problems 

 Model building and simulation methods with linear programming. 

 Managing and presenting data with linear programming 

 Data Visualisation and Analysis 

 Business Forecasting – trend models, updating methods. 
 
Spring Semester: 

 Decision Analysis, Risk and Uncertainty Management 

 Multi-criteria Decision Making 

 Networks- Diagrams, event measures, activity measures, floats, critical paths, 
and crashing.  

 

Teaching:  Lectures and tutorial within laboratory sessions 

Assessment: 

STUDY OPTION 1: 

 Unseen Exam (40%) 

 Coursework: Individual Business Problem Analysis (30%) 

 In-class exercises (30%) 
 

STUDY OPTION 2: alternative assessment 

  Last updated: 06/09/14 PJW 

Study Option 1 = Whole Year 
Study Option 2 = Autumn 
Study Option 3 = Spring/summer 
Return to TOP 

 

Module Code: BB5104 

Module Title: Web Development for Business 

Level: 5 

Prerequisites: 
Completion of BB4301 Business Information Analysis, BB4302 Managing Business 
Information, or BB4303 Managing Marketing Information OR equivalent 
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Credits: Full Year: 8 (US) 15 (ECTS) / Single Semester: 4 (US) 7.5 (ECTS) 

Suitability  
 Open to suitably qualified Study Abroad/International Exchange/Erasmus 

students enrolled at KU for Study Options 1 OR 2 
 

Course Content: 

The module introduces students to the analysis, design and implementation of server-

side web applications modelled with UML and CASE tools. Students will gain experience 

in the way that UML, database theory and object-oriented web scripting are applied to 

create web based software solutions. 

Topics covered include: 
Autumn Semester: 

 Focus on the use of PHP and XHTML in web scripting. 

 Introduction to CRUD 

 Control structures 

 Building secure sites and authentication 

 Business and technical issues of the paradigm interface  

 The features and functionality of server-side scripting languages 
Spring Semester: 

 Modelling and implementation paradigms – object-oriented and relational 

 Using web clients, servers and standards to create web-based applications 

 Using server-side languages to build tier-based applications that interface 
between the browser and an appropriate database architecture 

 UML, CASE tools 

 Object data model and the design principles encapsulated within UML. 
 

Teaching:  Laboratory based interactive sessions 

Assessment: 

STUDY OPTION 1:  

 Exam (50%) 

 Coursework: 2 pieces of coursework, at least one of which is individual (50%) 

STUDY OPTION 2: alternative assessment 

  Last updated: 06/09/14 PJW 

Study Option 1 = Whole Year 
Study Option 2 = Autumn 
Study Option 3 = Spring/summer 
Return to TOP 

Module Code: BB5105 

Module Title: Business Statistics 

Level: 5 

Prerequisites: Quantitative Methods or Mathematics for Business Systems 

Credits: Full Year: 8 (US) 15 (ECTS) / Single Semester: 4 (US) 7.5 (ECTS) 
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Suitability  
 Open to suitably qualified Study Abroad/International Exchange/Erasmus 

students enrolled at KU for Study Options 1 OR 2 OR 3 
 

Course Content: 

Topics covered include: 
Autumn Semester: 
Spring Semester: 

  

Teaching:  TBC 

Assessment: 

STUDY OPTION 1:  
 

STUDY OPTION 2:  

STUDY OPTION 3:  

  Last updated: 06/09/14 PJW 

 
Return to TOP 

LEVEL 6 (ADVANCED) – BUSINESS INFORMATION MANAGEMENT: 
 
Study Option 1 = Whole Year 
Study Option 2 = Autumn 
Study Option 3 = Spring/summer 
 

Module Code: BB6105 

Module Title: Business Statistics 

Level: 5 

Prerequisites: Quantitative Methods or Mathematics for Business Systems 

Credits: Full Year: 8 (US) 15 (ECTS) / Single Semester: 4 (US) 7.5 (ECTS) 

Suitability  
 Open to suitably qualified Study Abroad/International Exchange/Erasmus 

students enrolled at KU for Study Options 1 OR 2 OR 3 
 

Course Content: 

Topics covered include: 
Autumn Semester: 
Spring Semester: 

  

Teaching:   
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Assessment: 

STUDY OPTION 1:  
 

STUDY OPTION 2:  

STUDY OPTION 3:  

  Last updated: 06/09/14 PJW 

Study Option 1 = Whole Year  
Study Option 2 = Autumn  
Study Option 3 = Spring/summer 

Return to TOP 

Module Code: BB6108 

Module Title: Managerial Economics 

Level: 6 

Prerequisites: Prior study of business information;  prior study of economic  principles useful  

Credits: Full Year: 8 (US) 15 (ECTS) / Single Semester: 4 (US) 7.5 (ECTS) 

Suitability  
 Open to suitably qualified Study Abroad/International Exchange/Erasmus 

students enrolled at KU for Study Option 1 OR  2 OR 3. 
 

Course Content: 

This module provides students with a sound grasp of microeconomics when applied to 
strategic planning and decision making. In particular it addresses the central decision 
problems managers face and provides the economic analysis needed to guide these 
decisions. The course goes beyond the “nuts and bolts” of economic analysis with the 
prime objective of showing how economic analysis is used by practicing managers. 
 
Topics covered include: 
Autumn Semester: 

 Optimisation: the consumer and the firm; 

 Basic production concepts; production functions; cost analysis and returns to 
scale. 

 Risk and uncertainty; 

 Making decisions, utility and its measurement 

 Disequilibrium and decision making; 

 Investment appraisal and capital budgeting- methodology project classification, 
investment decisions; sources of capital. 

 Economic analysis of Auctions 

 Economic co-ordination mechanisms; 

 Pricing 

 Innovation and Technological Change 
Spring Semester: 
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 The Market and Organisations 

 Neoclassical Consumer Theory 

 Behavioural consumer theory; 

 Principle-agent theory; 

 Transaction cost economics and the boundaries of the firm; 

 Game theory 
 

Teaching:  Lectures, seminars and practical laboratories 

Assessment: 

STUDY OPTION 1:  

 Coursework: 2 pieces (20% each) 

 Exam (60%) 

STUDY OPTION 2: alternative assessment 
 
STUDY OPTION 3: exam/coursework 

  Last updated: 06/09/14 PJW 

Return to TOP 

Study Option 1 = Whole Year 
Study Option 2 = Autumn 
Study Option 3 = Spring/summer 

Module Code: BB6202 

Module Title: Business Information Architecture 

Level: 6 

Prerequisites: Substantial prior study of business systems 

Credits: Full Year: 8 (US) 15 (ECTS) / Single Semester: 4 (US) 7.5 (ECTS) 

Suitability  
 Open to suitably qualified Study Abroad/International Exchange/Erasmus 

students enrolled at KU for Study Option 1 OR  2 
 

Course Content: 

This module introduces a changing landscape of enterprise information architecture 

through practical work engaging with typical components and business processes.  This 

will also involve studying the changes with commoditisation of IT and Cloud-based 

services. Other topics include business process management, management of IT 

investments in an enterprise, and the trend towards service oriented architecture. These 

form an important link between business strategy and IT and they will be covered 

through practical hands-on experience.   The module thus provides an important 

foundation and background for employability especially in IT consultancy. 

Topics covered include: 

 Current trends in enterprise architectures and evolution 

 Studies of Enterprise stacks and common components 
o Enterprise Resource Planning (ERP), 
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o Customer Relationship Management (CRM),  
o Supply Chain Management (SCM), 
o Other components 

 Business process managmement tools 
o Process and workflow modelling 
o Business Process Modelling Notation (BPMN) 
o Process execution environments 
o Business process architecture and methodology 

 Commoditisation and Cloud-based services 
o Customisation and integration,  
o procurement and pricing of IT solutions. 

 IT governance frameworks 
o IT investment portfolio management 
o Enterprise Value: Governance of IT Investments, The Val IT Framework, 

Value Measuring Methodology (VMM) 
 

Teaching:  Practical sessions – weekly workshops in IT laboratories. 

Assessment: 

STUDY OPTION 1: 

 Exam (40%) 

 Coursework (60%) 

STUDY OPTION 2: Assignment 

  Last updated: 06/09/14 PJW 

 
Study Option 1 = Whole Year      Return to TOP 
Study Option 2 = Autumn 
Study Option 3 = Spring/summer 
 

Module Code: BB6203 

Module Title: Business Performance Management Technology 

Level: 6 

Prerequisites: 
Completion of introductory Business Information Analysis or equivalent and ISDB or Web 

Programming for Business at intermediate level 

Credits: Full Year: 8 (US) 15 (ECTS) / Single Semester: 4 (US) 7.5 (ECTS) 

Suitability  
 Open to suitably qualified Study Abroad/International Exchange/Erasmus 

students enrolled at KU for Study Option 1 OR  2 
 

Course Content: 

The purpose of the module is to introduce students to the main aspects of business 
performance management (BPM) technology. The content will cover three tightly linked 
areas – see below for topics.  
 
There will be a strong focus on developing understanding of how complex data analysis 
methods and technology solutions facilitate and enable the efficient management of 
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business performance and contribute to the achievement of one’s business strategic 
objectives. The students are not expected to have any prior management experience 
 
Topics covered include: 

1. Database technology underpinning the BPM 
a. Relational data model, Normalisation and ER-diagrams, database system 

design process – how data is structured, stored and processed in most 
commonly used data management solutions today; how a typical data 
management solution is designed 

b. Data warehouse – a type of data management solution geared 
specifically at handling historical business performance data of the 
enterprise 

c. Online Analytical Processing (OLAP), Data Mining, and Predictive 
Analytics – methods utilising the datawarehouse data for the purposes of 
BPM 

2. A closer look at some of the data analysis methods underpinning OLAP, Data 
Mining, and Predictive Analytics 

a. Predictive modelling 
b. Database segmentation 
c. Link analysis 

3. Business areas and applications utilising the above 
a. Strategic planning and management process – the formation and 

structure, the role of the business performance analytics 
b. Industry leading applications (mainstream and game-changers) – (e.g. 

Cognos (IBM), BusinessObjects (SAP), MicroStrategy (MicroStrategy), 
PMSI Click (PMSI), etc. 

c. Business Intelligence elements for executives – dashboards, scorecards, 
etc. – demonstration 

 

Teaching:  Lectures and practical classes 

Assessment: 

STUDY OPTION 1:  

 Exam (60%) 

 Coursework (40%) 

STUDY OPTION 2: alternative assessment 

  Last updated: 06/09/14 PJW 

Study Option 1 = Whole Year  
Study Option 2 = Autumn  
Study Option 3 = Spring/summer 

Return to TOP 

Module Code: BB6204 

Module Title: Managerial Decision Making 
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Level: 6 

Prerequisites: Prior study of introductory business information analysis/quantitative methods 

Credits: Full Year: 8 (US) 15 (ECTS) / Single Semester: 4 (US) 7.5 (ECTS) 

Suitability  
 Open to suitably qualified Study Abroad/International Exchange/Erasmus 

students enrolled at KU for Study Option 1 OR  2 

Course Content: 

This module is designed to equip students with an advanced set of tools to approach 
decision making when faced with an array of different business data.  The module builds 
upon the analytical skills gained on the first year quantitative module and focuses on 
model building, problem evaluation and analysis.  Students will develop and extend their 
skills on software such as Microsoft Excel and learn how to employ them to support 
decision making for Business. 
 

 Scoping and defining business problems 

 Model building and simulation methods 

 Managing and presenting data 

 Data Visualisation and Analysis 

 Business Forecasting  

 Decision Analysis, Risk and Uncertainty Management 

 Multi-criteria Decision Making 
 

Teaching:  
Lectures and tutorials based around lab sessions and use of online software, materials 
and assessment.  

Assessment: 

STUDY OPTION 1:  

 Individual Business Problem Analysis (40%) 

 In-class exercises (20%) 

 End of module exam (40%) 

STUDY OPTION 2:  part of Study Option 1 arrangements. 

  Last updated: 06/09/14 PJW 
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Study Option 1 = Whole Year  
Study Option 2 = Autumn  
Study Option 3 = Spring/summer 

Module Code: BB6205 

Module Title: Web Development for Business 

Level: 6 

Prerequisites: 
Completion of BB4301 Business Information Analysis, BB4302 Managing Business 
Information, or BB4303 Managing Marketing Information or equivalent 

Credits: Full Year: 8 (US) 15 (ECTS) / Single Semester: 4 (US) 7.5 (ECTS) 

Suitability   Open to suitably qualified Study Abroad/International Exchange/Erasmus 
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students enrolled at KU for Study Option 1 and 2 

  

Course Content: 

The module introduces students to the analysis, design and implementation of server-

side web applications modelled with UML and CASE tools. Students will gain experience 

in the way that UML, database theory and object-oriented web scripting are applied to 

create web based software solutions. 

Topics covered include: 
Autumn Semester: 

 Focus on the use of PHP and XHTML in web scripting. 

 Introduction to CRUD 

 Control structures 

 Building secure sites and authentication 

 Business and technical issues of the paradigm interface  

 The features and functionality of server-side scripting languages 
Spring Semester: 

 Modelling and implementation paradigms – object-oriented and relational 

 Using web clients, servers and standards to create web-based applications 

 Using server-side languages to build tier-based applications that interface 
between the browser and an appropriate database architecture 

 UML, CASE tools 

 Object data model and the design principles encapsulated within UML. 
 

Teaching:  Interactive laboratory based sessions 

Assessment: 

STUDY OPTION 1:  

 Coursework: Individual assignment (30%) 

 Coursework: Group assignment (20%) 

 Exam (50%) 

STUDY OPTION 2:  part of Study Option 1. 
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LEVEL 4 (INTRODUCTORY) – HUMAN RESOURCE MANAGEMENT (HRM): 
 

Study Option 1 = Whole Year 
Study Option 2 = Autumn 
Study Option 3 = Spring/summer 
 

Module Code: BH4701 

Module Title: Organisational Behaviour 
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Level: 4 

Prerequisites: None 

Credits: Full Year: 8 (US) 15 (ECTS) / Single Semester: 4 (US) 7.5 (ECTS) 

Suitability  
 Open to suitably qualified Study Abroad/International Exchange students 

enrolled at KU for Study Option 1 or 2 OR 3 

 Not open to Erasmus students as level 4 

 

The module introduces students to core topics and concepts of the behaviour and 
management of people in work situations and is organised into three main parts so that 
there is a traditional progression from the individual, to the group and, finally, to the 
organisational levels of analysis.  
 
Based on theoretical understanding of individual and group behaviour in organisations 
students are given the opportunity to reflect on and learn from their own and others’ 
experiences and behaviour in the group.  
 
Topics covered include: 
Autumn Semester: 

 The history, development and importance of Organisational Behaviour 

 The individual level:  
o Individual differences and diversity 
o Perceptions and communication 
o Motivation 

 The group level:  
o Groups and teams 
o The nature of leadership  
o The role of management  

Spring Semester: 

 The organisational level:  
o Organisational strategy and ethics 
o Organisation structure and design 
o Organisational control and power 
o Organisational culture and change 

 Change, leadership, decision-making, conflict, power and politics,.  
 

Teaching:  Lectures and tutorials 

Assessment: 

STUDY OPTION 1:  

 Exam (60%) 

 Coursework: Group report (40%) 

STUDY OPTION 2:   
group assignment & presentation in class. 
 STUDY OPTION 3:  individual coursework 
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Study Option 1 = Whole Year 
Study Option 2 = Autumn 
Study Option 3 = Spring/summer 
 

Module Code: BH4702 

Module Title: Introduction to Human Resource Management 

Level: 4 

Prerequisites: None 

Credits: Full Year: 8 (US) 15 (ECTS) / Single Semester: 4 (US) 7.5 (ECTS) 

Suitability  
 Open to suitably qualified Study Abroad/International Exchange students 

enrolled at KU for Study Option 1 OR 2 OR 3 

 Not open to Erasmus students as level 4 

Course Content: 

Managers have traditionally regarded human resource management (HRM) as a 
necessary evil, rather than a source of value to an organization. However, recent 
research challenges this view: HR practices can be an organization’s source of 
competitive advantage. Indeed, decisions such as whom to hire, how much to pay, what 
training to offer (if any), and how to evaluate employees affects employees’ ability to 
provide the goods and/or services to clients. This module examines the various HRM 
policies and practices organisations can employ. It demonstrates how they can be 
intertwined to create an environment in which employees are satisfied and perform well. 
 
Topics covered include: 
 
Autumn Semester: 

 Employment Relationship  & Psychological Contract  

 Grievance and Discipline 

 Health and Safety 

 Recruitment  

 Selection 
 

Spring Semester: 

 Researching Academic Articles  

 Reading Academic Articles  

 Writing in an Academic Style   

 HR Planning 

 Learning and Career Development 

 Reward Management 

 Dismissals, redundancy and retirement 

 Flexibility 

 Talent Management and Retention 

 Performance Management and appraisal 
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Teaching:  Lectures, tutorials and workshops 

Assessment: 

STUDY OPTION 1:  

 Exam (40%) 

 Group presentations (20%) 

 Coursework: Paired assignment (40%) 

STUDY OPTION 2 OR STUDY OPTION 3: Individual report 

  Last updated: 06/09/14 PJW 

Return to TOP 

LEVEL 5 (INTERMEDIATE) – HUMAN RESOURCE MANAGEMENT: 
 
Study Option 1 = Whole Year 
Study Option 2 = Autumn 
Study Option 3 = Spring/summer 
 

Module Code: BH5000 

Module Title: Human Resource Management in an International Context 

Level: 5 

Prerequisites: Introductory study of HRM 

Credits: Full Year: 8 (US) 15 (ECTS) / Single Semester: 4 (US) 7.5 (ECTS) 

Suitability  
 Open to suitably qualified Study Abroad/International Exchange/Erasmus 

students enrolled at KU for Study Option 1 OR 2 OR 3 
 

Course Content: 

This module considers the issues concerning managing people in an international 

context. Students will identify the human resource challenges and opportunities that face 

international enterprises and how national and regional differences in political, economic 

and social contexts impact on the employment relationship, and evaluate international 

human resource management in a range of operational areas.  

In addition to analyzing the impacts of the global context on managing people, the 
module compares human resource management in different countries/regions such as 
USA, Europe and Asia, and explores the relationship between national context and HRM 
systems and practices. 
 
Topics covered include: 
Autumn Semester: 

 Introducing HRM and the global context 

 National cultures and institutions  

 HR Strategy and the Multinational Corporation (MNCs) 

 Staffing in the multinational corporations  

 International assignment and management  

 HR and labour relations issues in the international context such as employee 
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voice and employee relations. 

 Corporate social responsibility and labour standards. 
 

Spring Semester: 

 HRM in developing countries 

 Comparative HRM systems in different countries, e.g. The USA, China, South 
Africa, Scandinavia and Germany.  

 

Teaching:  Lectures, tutorials and workshops 

Assessment: 

STUDY OPTION 1: 

 Exam (60%) 

 Coursework: Group Essay (25%) 

 Coursework: Group presentation and summary of evidence (15%) 
STUDY OPTION 2  Group assignment 
 
STUDY OPTION 3  Group assignment 

  Last updated: 06/09/14 PJW 

Study Option 1 = Whole Year 
Study Option 2 = Autumn 
Study Option 3 = Spring/summer 
RETURN TO TOP 
 

Module Code: BH5221 

Module Title: Employee Relations 

Level: 5 

Prerequisites: Prior study of HRM useful 

Credits: Full Year: 8 (US) 15 (ECTS) / Single Semester: 4 (US) 7.5 (ECTS) 

Suitability  
 Open to suitably qualified Study Abroad/International Exchange/Erasmus 

students enrolled at KU for Study Option 1 OR 2 OR 3 
 

Course Content: 

The focus of this module is the relationship between employers and employees. We 

examine the nature of this relationship and the significance of its key features for the 

relative power and position of the two main parties. We consider how the employment 

relationship is regulated and controlled and the resulting outcomes for employers and 

employees alike. In this regard, the role of trade unions, new employment relations 

actors such as Citizens Advice, and internal company human resource management 

systems are scrutinised and discussed. The impact of government legislation on 

employee relations outcomes and processes is also examined, as are other contextual 

influences such as the business environment, labour market and technological trends. 

Topics covered include: 
Autumn Semester: 
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 Key theories, concepts & models in analyzing the employment relationship 

 The context of employee relations  

 Trade unions & collective bargaining 

 Human Resource Management and Non-Union Forms of Employee Voice 

 New Employment Relations Actors 

 UK & European Union government policies & laws and employee relations 

 The business environment and employee relations 
Spring Semester: 

 Policies and procedures relating to discipline and dismissal  

 Legal Regulation of Health & Safety 

 Labour market trends and employment outcomes  

 The employment experience of particular groups of workers (e.g. women and 
migrant workers) 

 The future of employee relations. 
 

Teaching:  Lectures and tutorials 

Assessment: 

STUDY OPTION 1: 

 Exam (60%) 

 Group presentation and summary of evidence (15%) 

 Coursework: Paired assignment (25%) 
 

STUDY OPTION 2: Pair assignment and group presentation. 
STUDY OPTION 3: Individual assignment and presentation 

  Last updated: 06/09/14 PJW 
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Study Option 1 = Whole Year 
Study Option 2 = Autumn 
Study Option 3 = Spring/summer 
 

LEVEL 6 (ADVANCED) – HUMAN RESOURCE MANAGEMENT: 
 

Module Code: BH6000 

Module Title: Human Resource Management in an International Context 

Level: 6 

Prerequisites: Prior study of HRM 

Credits: Full Year: 8 (US) 15 (ECTS) / Single Semester: 4 (US) 7.5 (ECTS) 

Suitability  
 Open to suitably qualified Study Abroad/International Exchange/Erasmus 

students enrolled at KU for Study Option 1 OR 2 
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Course Content: 

This module considers the issues concerning managing people in an international 

context. Students will identify the human resource challenges and opportunities that face 

international enterprises and how national and regional differences in political, economic 

and social contexts impact on the employment relationship, and evaluate international 

human resource management in a range of operational areas.  

 

In addition to analyzing the impacts of the global context on managing people, the 
module compares human resource management in different countries/regions such as 
USA, Europe and Asia, and explores the relationship between national context and HRM 
systems and practices 
 
Autumn Semester: 

 Introducing HRM and the global context 

 National cultures and institutions  

 HR Strategy and the Multinational Corporation (MNCs) 

 Staffing in the multinational corporations  

 International assignment and management  

 HR and labour relations issues in the international context such as employee 
voice and employee relations. 

 Corporate social responsibility and labour standards 
 

Spring Semester: 

 HRM in developing countries. 

 Comparative HRM systems in different countries, e.g. The USA, China, South 
Africa, Scandinavia, and Germany.  
 

Teaching:  Lectures, tutorials and workshops 

Assessment: 

STUDY OPTION  1: 

 Exam (55%) 

 Coursework: Group essay (25%) 

 Coursework: Group research and presentation (10%) 

 Coursework: Paper/chapter summary and oral contribution to classroom 
discussion x2 (10%) 

STUDY OPTION 2: Group assignment & presentation 
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Study Option 3 = Spring/summer 
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Module Code: BH6005 

Module Title: Regulating the Employment Relationship 

Level: 6 

Prerequisites: Previous study of HRM useful. 

Credits: Full Year: 8 (US) 15 (ECTS) / Single Semester: 4 (US) 7.5 (ECTS) 

Suitability  
 Open to suitably qualified Study Abroad/International Exchange/Erasmus 

students enrolled at KU for Study Option 1 OR 2 
 

Course Content: 

This module develops students’ understanding of employment law in its social, economic 
and political context. They will gain a sound knowledge of individual employment rights 
and be able to understand the application of the law in employment relations issues. It 
will enable students to advise managers in applying the law to specific problems and in 
proposing appropriate legal and HR policy measures 
 
Topics covered include: 
 
Autumn Semester: 

 The institutions of employment law. 

  The nature of employment contracts 

 Atypical working  

 Equality law and equal opportunities 

 Human rights. 

 Minimum Wage and Working time 
 

Spring Semester: 
 

  Family leave-Maternity leave 

  Human rights- Bullying and harassment. 

  Terms and conditions of employment. 

  Health, safety and welfare  

  Unfair and/or wrongful dismissal 

  Termination/ redundancy 

  Redress and remedies 

Teaching:  Lectures and tutorials 

Assessment: 

STUDY OPTION 1 

 Exam (100%) 
 

STUDY OPTION 2: alternative assessment 

  Last updated: 06/09/14 PJW 
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Study Option 3 = Spring/summer 
 

Module Code: BH6006 

Module Title: Organisational Learning and Development 

Level: 6 

Prerequisites: Previous study of HRM 

Credits: Full Year: 8 (US) 15 (ECTS) / Single Semester: 4 (US) 7.5 (ECTS) 

Suitability  
 Open to suitably qualified Study Abroad/International Exchange/Erasmus 

students enrolled at KU for Study Option 1 OR  2 
 

Course Content: 

This module addresses the need for learning and development (L&D) to be a strategic 

business function in order to enhance both individual performance and organizational 

success. Students will learn how to provide development opportunities that have been 

carefully analyzed, designed, delivered and evaluated, supported by an understanding of 

learning theory. The module will also enable students to contribute to the development 

of coaching and mentoring activities within organisations. 

Topics covered include:  
Autumn Semester: 

 The organisational context for L&D 

 Added value and driving business performance through L&D 

 Roles and responsibilities in delivering L&D 

 Understanding learning theories and processes 

 The organisational and theoretical contexts for coaching and mentoring 

 Coaching and mentoring skills and techniques.  
Spring Semester: 

 Analysing L&D needs  

 Designing L&D interventions 

 Delivering L&D using a range of methods and activities 

 Evaluating L&D outcomes 

 Essential aspects and stakeholders in the coaching and mentoring relationship 
and ethical considerations. 

 

Teaching:  Lectures, tutorials and workshops 

Assessment: 

STUDY OPTION 1: 

 Coursework: Project report (100%) 
 
STUDY OPTION 2: Group report & individual reflective essay 

  Last updated: 06/09/14 PJW 
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Study Option 3 = Spring/summer 
 

Module Code: BH6007 

Module Title: Business Psychology 

Level: 6 

Prerequisites: Completion of BH4701 Organisational Behaviour or equivalent. 

Credits: Full Year: 8 (US) 15 (ECTS) / Single Semester: 4 (US) 7.5 (ECTS) 

Suitability  
 Open to suitably qualified Study Abroad/International Exchange/Erasmus 

students enrolled at KU for Study Option 1 OR 2 OR 3 
 

Course Content: 

Business Psychology is the discipline of applying knowledge of psychological principles to 

the world of work. It explores real-world business issues associated with the efficiency, 

well-being and satisfaction of workers, by focusing on the fit between individuals, their 

job role, the teams they work in and organisational structures. Business Psychologists 

work closely with organisations to make recommendations for improving people’s work 

experiences.  

Topics covered include: 
 
Autumn Semester: 

 An introduction to Business Psychology and the role of the Business Psychologist 
in industry 

 Individual differences (identifying and managing talent) and diversity at work 

 Organisational identity and the on-line self 

 New technology and communications at work 

 Diversity and inclusion at work 

 Leadership and group processes (including virtual leadership) 
 

Spring Semester: 

 Recruitment and selection (job analysis, interviews, psychometrics and 
assessment centres) 

 Motivation, job satisfaction and strategic behaviour, and performance appraisal 

 Training and career development (individual determinant, the ageing workforce, 
work-life balance) 

 Health and well-being at work (stress and resilience) with a focus on 
dysfunctional behaviour (e.g. bullying, cyberloafing) 

 Decision-making  

 Group behaviour 

 Risk taking at work 

Teaching:  Lectures and interactive seminars 
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Assessment: 

STUDY OPTION 1:  

 2 hour Exam (50%) 

 Coursework: 4 x 300 word blogs (20%) 

 Coursework: 2000 word essay (30%) 
 
STUDY OPTION 2: 2 on-line blogs (100%) 
STUDY OPTION 3: Exam (100%) 
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Study Option 1 = Whole Year 
Study Option 2 = Autumn 
Study Option 3 = Spring/summer 
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Module Code: BH6201 

Module Title: Strategic HRM 

Level: 6 

Prerequisites: Completion of BH4701 Organisational Behaviour or equivalent. 

Credits: Full Year: 8 (US) 15 (ECTS) / Single Semester: 4 (US) 7.5 (ECTS) 

Suitability  
 Open to suitably qualified Study Abroad/International Exchange/Erasmus 

students enrolled at KU for Study Options 1 OR 2 
 

Course Content: 

Recent years have witnessed a growing interest in the extent to which human resources 

(HR) add value to a business and contribute to achieving an organisation’s strategic 

objectives. With researchers arguing that a company’s competitive advantage is largely 

based on its human capital, HR departments are increasingly confronted with the demand 

to enhance and to reaffirm their organisational contribution by developing and 

implementing strategies aimed at the efficient and effective management of human 

resources.  

This module examines key issues in strategic HRM, using appropriate conceptual and 

analytical frameworks. It demonstrates how HR can add value to a business, while 

maintaining a focus on employee wellbeing. It helps learners to explain the choices available 

to organisations, and their likely reasons for adopting different approaches to the 

management of labour.  

Autumn Semester: 

 Introduction to Strategic Management 

  The Macro Environment 
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 The Micro Environment 

 Introduction to SHRM 

 Global Context and The Future of HRM 

 Foundations of HRM and Resource Based View 

 HR Strategy 

 Outcomes of SHRM 

 CPD 

Spring Semester: 

 SHRM, OD and Change  

 Employee Engagement 

 HR Development  and Talent Management 

 Diversity 

 Wellbeing and Work Life Balance 

 Ethics and CSR 

Teaching:  
Three-hour session weekly will be taught interactively. It will typically include an 
introductory lecture to the topic followed by interactive exercises 

Assessment: 

STUDY OPTION 1:  

 Written exam (50%) 

 Group presentation (20%) 

 Self-reflective report (30%) 
 
STUDY OPTION 2: alternative assessment (tbc) 
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LEVEL 4 (INTRODUCTORY) – MARKETING: 
 
Study Option 1 = Whole Year 
Study Option 2 = Autumn 
Study Option 3 = Spring/summer 
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Module Code: BM4501 

Module Title: Marketing Practice 

Level: 4 

Prerequisites: None 

Credits: Full Year: 8 (US) 15 (ECTS) / Single Semester: 4 (US) 7.5 (ECTS) 

Suitability  
 Open to suitably qualified Study Abroad/International Exchange students 

enrolled at KU for Study Option 1 OR 2 OR 3 

 Not open to Erasmus students as level 4. 

Course Content: 

This module is designed to provide a broad understanding of the nature of the marketing 
function and of what marketers do. Whilst underpinned by marketing theory, the module 
focuses on the practical application of marketing in organisations, its relationship with 
other business functions, and the impact that marketing can have on an organisation. 
Consequently this module will equip you with skills and knowledge that you will find 
useful for your later employment in a marketing-related job.   
 
Topics covered include: 
Autumn Semester: 

 Understanding the marketing concept and environment 

 Market analysis: market definition, size and structure; market trends; competitor 
analysis; sources of competitive advantage 

 Market research: qualitative and quantitative techniques; market research 
planning; market research applications 

 Customer analysis: understanding different types of customers, i.e. business-to-
customer / business-to-business (B2C/B2B), customers/shoppers versus 
consumers; analysing customer behaviour 

 Segmentation, targeting and positioning: understanding the bases for segmenting 
consumer and organisational markets; selection of valid segments; target 
marketing strategies; development of appropriate positioning strategies; 
perceptual mapping 

 Understanding the elements of operational marketing; product/service, price, 
marketing communications, distribution channels, customer service 

 New product/service development: understanding the process of researching, 
developing, testing and launching an ew product/service 

 Marketing planning: the planning process; implementation; evaluation and control 
issues;use of marketing and financial data to support the marketing planning 
process 
 

Spring Semester: 

 Managing the communication mix: Advertising , PR, sales promotion, personal 
selling, direct marketing  

 Marketing communication planning 

 Pricing 
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 Channel management 

 Online marketing 

 Marketing  for services and non-profit organisations 

 International marketing 

 Marketing Ethics 

Teaching:  Lectures and workshops 

Assessment: 

STUDY OPTION 1: 

 Group presentation (20%) 

 Coursework: Group report (20%) 

 Coursework: Individual portfolio (60%) 
 

LE   STUDY OPTION 2 :  

 Individual portfolio 

 in class tests (multiple choice and observation) 
 

OR STUDY OPTION 3:  

 Individual portfolio 

 group report & presentation 
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Module Code: BM4502 

Module Title: Marketing Principles 

Level: 4 

Prerequisites: None 

Credits: Full Year: 8 (US) 15 (ECTS) / Single Semester: 4 (US) 7.5 (ECTS) 

Suitability  
 Open to suitably qualified Study Abroad/International Exchange students 

enrolled at KU for Study Option 1 OR 2 OR 3 

 Not open to Erasmus students as level 4 

Course Content: 

This module provides the introduction to marketing forms the foundation on which 
specialist subject knowledge and expertise is built.  The purpose of the module is to 
immerse you in the theoretical principles of marketing, its core concepts and its 
language, and to encourage critical appraisal of this theory. 
 
Topics covered include: 
 
Autumn Semester: 
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 The marketing concept and societal marketing concept: wants/needs/demands; 
customers; markets; products/services and value; 
exchanges/transactions/relationships; satisfaction; loyalty 

 Market orientation: marketing as a philosophy for business versus alternative 
orientations; how market orientation creates success 

 The marketing environment: forces of the macro and micro environment; 
analysing the marketing environment; assessing the impact of the marketing 
environment on an organisation 

 Customer analysis: classifying different types of customers, i.e. business-to-
customer / business-to-business (B2C/B2B), customers/shoppers versus 
consumers; understanding values and benefits sought by customers; analysing 
customer behaviour 

 Market segmentation: segmentation principles; understanding the bases for 
segmenting consumer and organisational markets; evaluation of alternative 
segmentation schemes 

 Targeting: target marketing strategies; assessment of market segments; selection 
of valid segments  

 Competitive positioning: benefits and competitive differentiation; the positioning 
process; positioning strategies; positioning research including perceptual mapping 

 Understanding the elements of operational marketing: the 4 P’s and the 7 P’s 
frameworks; product/service, price, marketing communications, distribution 
channels, customer service 
 

Spring Semester: 

 Product Marketing and New product/service development: understanding the 
process of researching, developing, testing and launching a new product/service 

 Store Auditing 

 The elements and structure of the marketing plan 

 Pricing 

 Distribution 

 Communications 

 Marketing ethics: ethical principles; the variety of stakeholders’ perspectives on 
ethical norms; ethical dilemmas in marketing; codes of ethics in organisations 

 

Teaching:  Lectures and workshops 

Assessment: 

STUDY OPTION 1: 

 Exam (40%) 

 Coursework: Individual portfolio (40%) 

 Group presentation (20%) 
 
STUDY OPTION 2:  

 Individual portfolio 
STUDY OPTION 3:  

 Group presentation 
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 Individual portfolio  

  Last updated: 06/09/14 PJW 
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LEVEL 5 (INTERMEDIATE) – MARKETING: 
 

Study Option 1 = Whole Year 
Study Option 2 = Autumn 
Study Option 3 = Spring/summer 
 

Module Code: BM5201 

Module Title: Marketing Management 

Level: 5 

Prerequisites: None; VERY SIMILAR TO BM4502; cannot be taken with BM4501 or BM4502 

Credits: Full Year: 8 (US) 15 (ECTS) / Single Semester: 4 (US) 7.5 (ECTS) 

Suitability  
 Open to suitably qualified Study Abroad/International Exchange/Erasmus 

students enrolled at KU for Study Option 1 OR 2. 
 

Course Content: 

This module is designed to provide students with a broad understanding of the nature of 
the marketing function and of what marketers do. Whilst underpinned by marketing 
theory, the module focuses on the practical application of marketing in organisations, its 
relationship with other business functions, and the impact that marketing can have on an 
organisation. 
 
Topics covered include: 

 Understanding the marketing concept and environment 
Market analysis: market definition, size and structure; market trends; competitor 
analysis; sources of competitive advantage 

 Customer analysis: understanding different types of customers, i.e. business-to-
customer / business-to-business (B2C/B2B), customers/shoppers versus consumers; 
analysing customer behaviour 

 Market research: qualitative and quantitative techniques; market research planning; 
market research applications 

 Segmentation, targeting and positioning: understanding the bases for segmenting 
consumer and organisational markets; selection of valid segments; target marketing 
strategies; development of appropriate positioning strategies; perceptual mapping 

 Understanding the elements of operational marketing; product/service, price, 
marketing communications, distribution channels, customer service 

 New product/service development: understanding the process of researching, 
developing, testing and launching anew product/service 
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 Marketing planning: the planning process; implementation; evaluation and control 
issues; use of marketing and financial data to support the marketing planning process. 

 

Teaching:  Lectures and workshops 

Assessment: 

STUDY OPTION 1: 

 Coursework: Individual portfolio (60%) 

 Coursework: Group report (20%) 

 Practical: Group presentation (20%) 
 
STUDY OPTION 2 OR STUDY OPTION 3: alternative assessment 
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Study Option 1 = Whole Year 
Study Option 2 = Autumn 
Study Option 3 = Spring/summer 

Module Code: BM5203 

Module Title: Marketing Communications and Advertising Planning 

Level: 5 

Prerequisites: 
Completion of BM4502 Marketing Principles, or BM4501 Marketing Practices, or 
equivalent introductory marketing study. 

Credits: Full Year: 8 (US) 15 (ECTS) / Single Semester: 4 (US) 7.5 (ECTS) 

Suitability  
 Open to suitably qualified Study Abroad/International Exchange/Erasmus 

students enrolled at KU for Study Option 1 OR 2 OR 3 
 

Course Content: 

This module focuses on the creation of effective integrated marketing communications 
plans within the wider context of marketing planning. Whilst underpinned by marketing 
communications theory, the module develops practical skills which would be particularly 
useful for those considering a career in communications or advertising, such as writing 
communication briefs, managing agency/client relationships and producing 
communication plans. 
 
Topics covered include: 
 
Autumn Semester: 

 Writing a communications plan: objectives, identifying target audiences, 
positioning, creative and media objectives, setting the budget, measurement of 
effectiveness 

 Planning the message: product positioning, rational and emotional appeals, 
impact of media on message 

 Developing a communications brief 
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 Agency and client relationships: the traditional full-service advertising agency; 
media independents; sales promotions, direct marketing, PR (Public Relations) 
agencies 

 Market Research for communications planning :  understanding the contribution 
of qualitative and quantitative research; media and message research; pre and 
post campaign research; advertising tracking 

 Advertisement design and media planning. 

 Alternative marketing communication tools 

 Database and direct response marketing 
 
Spring Semester: 

 Understanding the Marketing Communications Mix: advertising, sales promotion, 
public relations, interactive marketing, exhibitions and displays, personal selling, 
on-line and off-line opportunities. 

 Selecting the Media: selecting  media (inter and intra) against specified target 
audiences; strengths and weaknesses of media including costs and targets 
reached qualitatively and quantitatively. 

 Regulations and ethical concerns 
 

Teaching:  Lectures and workshops 

Assessment: 

STUDY OPTION 1: 

 Coursework: Group report (20%) 

 Coursework: Individual portfolio (60%) 

 Practical: Group presentation (20%) 
 
STUDY OPTION 2:  

 Individual essay 

 2 in-class multiple choice tests. 
 

STUDY OPTION 3:  

 1000-word essay 
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Study Option 3 = Spring/summer 
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Module Code: BM5206 

Module Title: Marketing Applications 

Level: 5 

Prerequisites: Completion of BM4502 Marketing Principles, or BM4501 Marketing Practices, or 
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equivalent introductory marketing study. 

Credits: Full Year: 8 (US) 15 (ECTS) / Single Semester: 4 (US) 7.5 (ECTS) 

Suitability  
 Open to suitably qualified Study Abroad/International Exchange/Erasmus 

students enrolled at KU for Study Option 1 OR 2 OR 3 
 

Course Content: 

This module focuses on building a deeper understanding of selected key marketing 
concepts and principles and their application to contemporary marketing problems 
across a range of business and non-profit scenarios. You will develop presentation skills 
and the ability to make practical recommendations for real brands, which will give you 
the chance to sample the realities and expectations of your potential future work 
environment. 
 
Topics covered include: 
Autumn Semester: 
 

 The marketing concept; marketing philosophy and market orientation. 

 Consumer value: value as a central notion in marketing; service dominant logic; 
customer satisfaction. 

 Understanding buying behaviour:  who buys what, how and why?  

 Defining the customer: segmenting markets; identifying target audiences. 

 Positioning the product: positioning strategies; perceptual mapping. 

 Branding the product: building and managing successful brands; brand strategies; 
extensions; new product development (NPD). 

 The integrated marketing communications mix; main elements of the mix; social 
and new media;  

 Direct and digital marketing communications 
Spring Semester: 
 

 Creativity in advertising; developing advertising campaigns. 

 Marketing of services: special characteristics of services; service quality; gaps 
model; customer experience 

 Building marketing relationships: relationship vs. transactional marketing. 

 Marketing of services, word of mouth communications. 

 Research for marketing: getting information for marketing decisions; quantitative 
and qualitative research design; questionnaire development. 

 Marketing in the non-profit and public sectors: the non-commercial marketing 
context; social marketing; issues facing charities and non-profits. 

 Marketing strategy and planning 

 Ethics in marketing and marketing communications: societal responses to ethical 
issues in marketing. 

 

Teaching:  Lectures and practical workshops 
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Assessment: 

STUDY OPTION 1: 

 Practical: Group assignment (40%) 

 Coursework: Individual portfolio (60%) 
 
STUDY OPTION 2: 

 In class test 

 In class group presentation 

 individual assignment (search and find) 
 
STUDY OPTION 3:  

 presentation 

 assignment 

  Last updated: 06/09/14 PJW 

 
Study Option 1 = Whole Year 
Study Option 2 = Autumn 
Study Option 3 = Spring/summer 
Return to TOP 
 

Module Code: 
BM5207 
 

Module Title: Market Research 

Level: 5 

Prerequisites: 
Completion of BM4502 Marketing Principles, or BM4501 Marketing Practices, or 
equivalent introductory marketing study. 

Credits: Full Year: 8 (US) 15 (ECTS) / Single Semester: 4 (US) 7.5 (ECTS) 

Suitability  
 Open to suitably qualified Study Abroad/International Exchange/Erasmus 

students enrolled at KU for Study Option 1, 2 and 3 
 

Course Content: 

This module introduces qualitative and quantitative market research methods. The 
module covers a broad range of data collection methods such as individual and group 
interviews, ethnography, surveys and experiments.  You will have the opportunity to gain 
hands-on experience in both collecting and analysing qualitative and quantitative data, 
which will enhance your employability for positions in the marketing world of work.   
 
Topics covered include: 
 
Autumn Semester: 

 The market research process 

 The relationship between qualitative and quantitative market research 

 Types of data collection in qualitative research- focus groups, survey design, 
designing questions. 

 Types of data and data collection in quantitative market research 

 Ethics 
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 Introduction to interviews and interviewing skills/techniques 
 

Spring Semester; 

 Analysis and interpretation of qualitative market research data 

 Application of analysis. Inferring beyond the sample: Exploratory Analysis and 
Hypothesis testing 

 Sampling methods and survey design 

 Testing means (averages) and other analyses. 
 

Teaching:  Lectures, tutorials, workshops, and lab sessions 

Assessment: 

STUDY OPTION 1: 

 Qualitative individual assignment (50%) 

 Quantitative individual assignment (50%) 
STUDY OPTION 2 OR STUDY OPTION 3: individual assignment 

  Last updated: 06/09/14 PJW 

 
Return to TOP 
Study Option 1 = Whole Year 
Study Option 2 = Autumn 
Study Option 3 = Spring/summer 
 

Module Code: BM5208 

Module Title: Marketing Strategy and Planning 

Level: 5 

Prerequisites: 
Completion of BM4502 Marketing Principles, or BM4501 Marketing Practices, or 
equivalent introductory marketing study. 

Credits: Full Year: 8 (US) 15 (ECTS) / Single Semester: 4 (US) 7.5 (ECTS) 

Suitability  
 Open to suitably qualified Study Abroad/International Exchange/Erasmus 

students enrolled at KU for Study Option 1 OR 2. 
 

Course Content: 

The module is designed to equip you for a career in marketing and communications 
management by enabling you to develop medium and long term marketing strategies 
and to evaluate and control marketing performance against these strategies. 
 
Topics covered include: 

 Marketing strategy in a range of contexts: the marketing strategy process; 
analysing and establishing competitive advantage through positioning; the 
relationship between marketing strategy and marketing operations; the 
relationship between marketing strategy and organisational strategy. 

 Analysing the business and competitive environment: macro-environment; 
competitive environment; competitive positioning; strategic fit. 

 Evaluating the strategic assets and capabilities of an organisation: resources, 
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capabilities and competences; strategic stretch. 

 Generic marketing strategies: market penetration/product development/market 
development/diversification; fast/slow skimming versus penetration; market 
share strategies; market entry strategies; strategies for growth/mature/declining 
markets. 

 Developing marketing strategies: analysing market opportunities (where to 
compete); developing competitive differentiation via targeting and positioning 
(how to compete). 

 Branding strategy: brand architecture; brand management; brand equity; brand 
leveraging. 

 Marketing metrics: defining measures of marketing performance; calculating 
marketing metrics. 

 Developing the marketing plan: setting objectives; developing marketing 
operations; budgeting; evaluation and control. 

Autumn Semester: 

 What is Marketing Planning & Strategy? 

 Marketing Plans and Objectives 

 The Marketing Audit – Analysing the External Marketing Environment 

 The Marketing Audit – Analysing the Internal Marketing Environment 

 Identifying Marketing Strategies 

 Market Segmentation Strategy 

 Targeting and Positioning Strategy 

 Implementing Marketing Plans – Product and Brand Strategy 

 Implementing Marketing Plans – Pricing and Distribution Strategy 

 Implementing Marketing Plans –Marketing Communications Strategy 

 Adapting Marketing Plans to Context 

 Measuring and Controlling  Performance Against Plan 

Teaching:  Lectures and workshops 

Assessment: 

STUDY OPTION 1: 

 Practical: Group presentation (20%) 

 Group report (30%) 

 Individual portfolio (50%) 
 
STUDY OPTION 2 OR STUDY OPTION 3: Individual portfolio 

  Last updated: 06/09/14 PJW 

RETURN TO TOP 
 

LEVEL 6 (ADVANCED) - MARKETING 
 
Study Option 1 = Whole Year 
Study Option 2 = Autumn 
Study Option 3 = Spring/summer 
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Module Code: BM6603 

Module Title: Marketing Communications 

Level: 6 

Prerequisites: 
Completion of introductory/intermediate level marketing modules such as  
BM4502 Marketing Principles, or BM4501 Marketing Practice or BM5201 Marketing 
Management or equivalent. 

Credits: Full Year: 8 (US) 15 (ECTS) / Single Semester: 4 (US) 7.5 (ECTS) 

Suitability  

 Open to suitably qualified Study Abroad/International Exchange/Erasmus 
students enrolled at KU for Study Option 1 or 2 or 3 

 Can't be taken with BM6613 Advertising Strategy and Planning 
 

Course Content: 

This module concentrates on the core features of the marketing communications 
function within the wider context of marketing planning, with a specific focus  on the 
advertising, sales promotion, public relations and interactive marketing communications 
elements of the mix. The module incorporates theoretical and conceptual considerations 
with the operational aspects of marketing communications planning to ensure that you 
develop the skills that are essential for a career in marketing communications, whether 
on the agency or client side. 
 
Topics covered include: 
 
Autumn Semester: 

 External and internal controls on marketing communications budgets and 
decisions. 

 Communication in the marketing mix: the role of marketing communications 
within marketing; relationships between promotion and other elements of the 
mix. 

 The target audience: identifying the target audience: methods of segmentation; 
standard demographics, psychographics and lifestyle, geo-demographics, family 
life cycle; product usage and ownership. 

 The organisation of marketing communications: the traditional full-service 
agency; media/creative independents; specialist agencies; the extent and use of 
integrated marketing communications. 

 Budget setting: decision processes; appropriation of marketing communication 
budgets. 

 Campaign planning: advertising goals, advertising models. 

 The communication process: the consumer as an information processor; source 
and receiver effects; distraction effects; high and low involvement; avoidance. 

 Research: planning stage, creative development stage, media research, 
techniques and campaign evaluation. 
 

Spring Semester: 

 Careers in Marketing Communications. 
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 Direct marketing and Personal Selling 

 Media planning: planning multi-media campaigns, media opportunities available. 

 Sales promotions: planning, techniques and applications. 

 Public relations: planning, techniques and applications. 

 Sponsorship 

 Product Placement 

 Interactive marketing: techniques and applications. 

 Ethical Issues in marketing communications: legal restrictions, social and moral 
issues, global considerations. 

 

Teaching:  Lectures and practical workshops 

Assessment: 

STUDY OPTION 1: 

 Coursework: Individual assignment (60%) 

 Coursework: Group assignment (40%) 
 
STUDY OPTION 2 OR STUDY OPTION 3: Industry briefing paper 

  Last updated: 06/09/14 PJW 

RETURN TO TOP 
Study Option 1 = Whole Year 
Study Option 2 = Autumn 
Study Option 3 = Spring/summer 
 

Module Code: BM6604 

Module Title: Buyer Behaviour 

Level: 6 

Prerequisites: 
Completion of intermediate level marketing modules, such as BM5208 Market Strategy 
and Planning, or BM5203 Marketing Communications and Advertising Planning or 
equivalent. 

Credits: Full Year: 8 (US) 15 (ECTS) / Single Semester: 4 (US) 7.5 (ECTS) 

Suitability  
 Open to suitably qualified Study Abroad/International Exchange/Erasmus 

students enrolled at KU for Study Option 1 or 2 or 3 

Course Content: 

Marketing raises problems about how consumers buy and use products and how they 
react to marketing interventions.  This module is concerned with evidence and theory 
about these issues.  It provides a critical understanding of research into buyer behaviour 
and its relationship to problems in marketing and consumer regulation.  The module 
enables you to evaluate the latest developments in areas of buyer behaviour, such as 
loyalty, satisfaction, advertising effectiveness, and store atmospherics, focusing on the 
practical application of research evidence and the most appropriate methods of 
investigation and analysis. 
 
Topics covered include: 
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Autumn Semester: 

 Ideas behind consumer research: the problems and methods of consumer 
behaviour; types of consumption; theories of consumer behaviour. 

 Consumer loyalty: concepts and measures of loyalty, loyalty programmes, brand 
awareness, brand image. 

 Stationary markets: purchase of established brands, purchase frequency and 
penetration, ‘new’ and ‘lapsed’ buyers, heavy and light buyers, predicting repeat 
purchase, Negative Binomial Distribution (NBD) theory, using theoretical 
predictions in marketing decisions, brand penetrations and purchase frequencies 
in the product field, double jeopardy, cross-purchase of brands, implications for 
positioning, the Dirichlet model. 

 The dynamics of markets. Rogers’ work, the Bass model and product 
replacement patterns. 

 Price and sales promotions: price knowledge and price references, the price-
quality relationship, price elasticity - measurement and problems, the sales 
impact of price promotions. 

 Word-of-mouth influence: evidence on positive and negative word of mouth, 
loyalty and recommendation, factors predicting recommendation. 

 Brand Knowledge, Brand Equity, Brand Extension: Brand equity, meaning and 
measurement of brand equity, the mental representation model, brand 
extensions, factors affecting brand extension acceptability. 
 

Spring Semester: 

 Attitude and behaviour: definitions and measurement, the expected-value 
theory of attitude, causal priorities in attitude and behaviour, behaviour that is 
predictable from attitude, the measurement of intention and its association with 
action. 

 Understanding Organisational Buyer Behaviour- How organisational buying 
behaviour is different to individual consumers. Does household buying reflects 
individual’s buying patterns. 

 The theory of planned behaviour: the development of the theory, components 
of the theory, measurement features, levels of explanation via the theory, 
applications, problems with the theory and method. 

 Mental representations and brand equity. How brand images can be 
represented, measures of brand equity, brand extension. 

 Consumer satisfaction and dissatisfaction (CS/D): the rise of quality 
consciousness, models of satisfaction, perceived product quality, SERVQUAL, 
attribution effects in responses to CS/D; consumer complaining behaviour, 
responses to delay; management of satisfaction. 

 The consumer as shopper: policy issues, aggregate store choice models, store 
preference, shopping patterns, compulsive shoppers, store loyalty, atmospherics 
- the in-store environment and the shopper’s response, crowding, times of store 
use. 

 Theories of advertising effect: scanner based methods and their validity, 
modeling advertising effects, effective advertising, evidence of exposure 
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frequency, concentration and penetration, hierarchy of effects models, attention 
and processing, the sales response in customer segments 

 The cultural context of purchase and consumption: customers and consumers, 
purchase in families, the family life cycle, social aspects of new product 
acceptance 

 

Teaching:  Lectures and practical exercises 

Assessment: 

STUDY OPTION 1: 

 Exam (75%) 

 In-class test (25%) 
 
STUDY OPTION 2 OR STUDY OPTION 3: Individual assignment 

  Last updated: 06/09/14 PJW 

RETURN TO TOP 
Study Option 1 = Whole Year 
Study Option 2 = Autumn 
Study Option 3 = Spring/summer 
 

Module Code: BM6611 

Module Title: Managing Brands 

Level: 6 

Prerequisites: 
Completion of intermediate level marketing modules (such as BM5208 Market Strategy 
and Planning, or BM5203 Marketing Communications and Advertising Planning) or 
equivalent. 

Credits: Full Year: 8 (US) 15 (ECTS) / Single Semester: 4 (US) 7.5 (ECTS) 

Suitability  
 Open to suitably qualified Study Abroad/International Exchange/Erasmus 

students enrolled at KU for Study Option 1 OR  2 
 

Course Content: 

The module introduces the often controversial theories relating to the concept of ‘the 
brand’ and to the contemporary challenges faced by brands and their managers.  Whilst 
underpinned by theory, the module develops practical skills which will be useful for those 
considering a career in brand management, such as selecting appropriate visual and 
identification elements for the brand (e.g. packaging, logos, name), deciding whether or 
not to extend a brand, and leveraging brand associations via sponsorship and co-
branding.  
 
Topics covered include: 
 
Autumn Semester: 

 The role and nature of brands: what is a brand; importance of brands for 
consumers, manufacturers and retailers. Symbolic versus functional brands.  
Naming a brand. 

 Developing a brand's personality and positioning. Brand 'relationships'. 
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 Branding strategies: portfolio, umbrella, endorsing strategies.  

 Corporate branding, corporate reputation and social responsibility 

 Brand equity- choosing elements, customer-based, integrating marketing 
communication,  and secondary brand associations. 
 

Spring Semester: 

 Brand equity measures.  The relationship between market share and other brand 
equity measures. 

 Designing and implementing branding strategies 

 Introducing  brands and extensions 

 Brand valuation. 

 Building and sustaining global brands. 

 Brand extensions: strategic and tactical brand extension decisions 

 Ethics in Branding 
 

Teaching:  Lectures, case studies, and workshops 

Assessment: 

STUDY OPTION 1: 

 Practical: Group presentation (20%) 

 Coursework: Group Report (20%) 

 Coursework: Individual portfolio (60%) 
 
STUDY OPTION 2: Individual essay 

  Last updated: 06/09/14 PJW 

RETURN TO TOP 
Study Option 1 = Whole Year 
Study Option 2 = Autumn 
Study Option 3 = Spring/summer 
 

Module Code: BM6613 

Module Title: Advertising Strategy and Planning 

Level: 6 

Prerequisites: 
Completion of intermediate level marketing modules (such as BM5208 Market Strategy 
and Planning, or BM5203 Marketing Communications and Advertising Planning) or 
equivalent. 

Credits: Full Year: 8 (US) 15 (ECTS) / Single Semester: 4 (US) 7.5 (ECTS) 

Suitability  
 Open to suitably qualified Study Abroad/International Exchange/Erasmus 

students enrolled at KU for Study Option 1 OR 2 OR 3. 

 Can’t be taken with BM6603 Marketing Communications 
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Course Content: 

This module focuses on the core features of the advertising function within the wider 
context of integrated marketing communications and marketing planning. The module 
incorporates theoretical and conceptual considerations of advertising strategy and 
planning with the operational aspects involved in developing an advertising campaign.   
 
Topics covered include: 
Autumn Semester: 
 

 The advertising context: the role of advertising within the marketing 
communications mix; external and internal controls on advertising and marketing 
communications budgets and decisions. 

 The organisation of advertising: the full-service agency; media independents; 
creative shops; the extent and use of integrated marketing communications.  

 The communication process: the consumer as an information processor; source 
and receiver effects; distraction effects; attention; avoidance. 

 How advertising may work: models of advertising; high and low involvement 

 Understanding our target audience: positioning; consumer decision making; 
identifying methods of segmentation e.g. standard demographics, 
psychographics and lifestyle, geo-demographics, family life cycle; product usage 
and ownership. 

 Branding: the role of advertising in the branding process. 

 Research: planning stage; creative development stage; media research; 
techniques and campaign evaluation. 
 

Spring Semester: 
 

 Advertising in the marketing communication mix: the role of advertising within 
the product life cycle; the IMC (Integrated Marketing Communications) debate. 

 Budget decisions: decision processes; appropriation of advertising budgets. 

 Campaign planning: advertising objectives and strategy. 

 Media Planning: planning multi-media campaigns; media opportunities available. 

 Creative strategy and planning: the role of creativity; determining the creative 
platform; advertising appeals. 

 Advertising planning across borders: issues and constraints; organization 

 Issues in advertising planning: legal restrictions; social and moral issues. 

Teaching:  Lectures, workshops, and seminars 

Assessment: 

STUDY OPTION 1: 

 Individual assignment (60%) 

 Group assignment (40%) 
 
STUDY OPTION 2: Individual assignment (100%) 
 
STUDY OPTION 3:  Group assignment (40%) 
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  Last updated: 06/09/14 PJW 

RETURN TO TOP 
Study Option 1 = Whole Year 
Study Option 2 = Autumn 
Study Option 3 = Spring/summer 

Module Code: BM6614 

Module Title: Professional Selling and Sales Management 

Level: 6 

Prerequisites: 
Completion of introductory level marketing modules (such as BM4502 Marketing 
Principles, or BM4501 Marketing Practices or BM5201 Marketing Management) or 
equivalent. 

Credits: Full Year: 8 (US) 15 (ECTS) / Single Semester: 4 (US) 7.5 (ECTS) 

Suitability  
 Open to suitably qualified Study Abroad/International Exchange/Erasmus 

students enrolled at KU for Study Option 1 or 2 or 3 
 

Course Content: 
 

 

 

 

 

 

The module builds on marketing knowledge by developing your understanding of the 
theory and application of Professional Selling & Sales Management. Effective selling adds 
to shareholder value and enhances the return on investment of marketing expenditure.  
You will understand how to recruit, motivate and manage sales people as the key 
professional selling resource, including how to balance people with finance and other 
resources. The module also develops your understanding of the role that IT plays in 
informing sales strategy development and in the structured sales planning process.   
 
Topics covered include: 

 The relationship between professional selling, field marketing and marketing. 

 The psychology of selling.  

 Business to business selling versus business to consumer selling. 

 Other selling scenarios. 

 The impact of technology on sales and sales management. 

 Market analysis for sales. 

 Sales strategy development. 

 Sales planning. 

 Sales resource planning. 

 Managing sales people. 

 Psychometrics for sales 
 

Teaching:  Lectures and practical workshops 

Assessment: 

STUDY OPTION 1: 

 Coursework: individual portfolio (100%) 
 
STUDY OPTION 2 OR STUDY OPTION 3:  individual assignment 

  Last updated: 06/09/14 PJW 
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RETURN TO TOP 
Study Option 1 = Whole Year 
Study Option 2 = Autumn 
Study Option 3 = Spring/summer 
 

Module Code: BM6621 

Module Title: Contemporary Marketing 

Level: 6 

Prerequisites: 
Completion of intermediate level marketing modules (such as BM5208 Market Strategy 
and Planning, or BM5203 Marketing Communications and Advertising Planning) or 
equivalent. 

Credits: Full Year: 8 (US) 15 (ECTS) / Single Semester: 4 (US) 7.5 (ECTS) 

Suitability  
 Open to suitably qualified Study Abroad/International Exchange/Erasmus 

students enrolled at KU for Study Option 1 OR 2 OR 3 
 

Course Content: 

This module builds on and extends your marketing knowledge by evaluating the 
traditional pillars of marketing in light of new trends, approaches and strategies 
increasingly being employed by marketers. You will critically engage with the latest 
thinking in marketing practice introduced by innovations in science, economics, 
technology, and sociology, and assess marketing strategy beyond its traditional confines.  
 
Topics covered include: 
 
Autumn Semester: 
 

 Strategic Marketing: Consider how generic marketing strategies (share 
strategies; market entry strategies; strategies for growth/mature/declining 
markets), marketing metrics and marketing analysis have been enhanced or 
altered through recent and current developments 

 Strategic Marketing Analysis: Factors and contexts that influence the 
management of a marketing function, including carrying out internal and 
external audits.  From these reference points, market orientation, segmentation 
and positioning will be considered. 

 Behavioural Economics: How both nostalgia and emotion can be successfully 
employed in constructing innovative and creative marketing campaigns.  Explore 
how architectural design, heuristics (habit and bias), the endowment effect, 
scarcity and clunking, to name a few, challenge traditional approaches in 
researching and creating marketing campaigns. 

 Triple Bottom Line (people, planet and profit): Including social marketing, 
experiential marketing and social capital marketing.  How wider issues and 
concerns – such as obesity, climate change and fair trade – are being adopted by 
brands and marketing campaigns.   
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Spring Semester: 
 

 Strategic Brand Management  

 Innovation and New Product Strategy 

 Social Media Marketing: Networks, word of mouth, gamification and virals are 
some of the themes to be scrutinised.  Smart marketing is no longer about 
selecting and targeting a demographic through traditional media.  The interactive 
nature of networks coupled with recommendations and co-collaboration 
introduces new concepts and new rules for marketing 

 Neuro-Marketing: Advances in neuro imaging and neuroscience are beginning to 
influence and impact on how marketers first evaluate consumer response, and 
then craft messages to better inform and influence consumers.  This field opens 
up ethical concerns and leads to a wider debate on invasive marketing 
techniques.   

 Marketing Metrics: Measurement tools and metrics employed to gauge the 
success of marketing campaigns. 

 

Teaching:  Lectures, case studies, and online discussions 

Assessment: 

STUDY OPTION 1: 

 Practical: Group presentation (20%) 

 Coursework: Group report (20%) 

 Coursework: Individual portfolio (60%) 
 
STUDY OPTION 2 or 3: Individual portfolio 

  Last updated: 06/09/14 PJW 

RETURN TO TOP 
Study Option 1 = Whole Year 
Study Option 2 = Autumn 
Study Option 3 = Spring/summer 
 

Module Code: BM6624 

Module Title: Managing Customer Experience 

Level: 6 

Prerequisites: 
Completion of introductory level marketing modules (such as BM4502 Marketing 
Principles, or BM4501 Marketing Practices or BM5201 Marketing Management) or 
equivalent. 

Credits: Full Year: 8 (US) 15 (ECTS) / Single Semester: 4 (US) 7.5 (ECTS) 

Suitability  
 Open to suitably qualified Study Abroad/International Exchange/Erasmus 

students enrolled at KU for Study Option 1 OR 2 OR 3. 
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Course Content: 

This module provides an understanding of how any organisation can generate customer 

satisfaction, customer loyalty and repeat business (lifetime value) and secure competitive 

advantage through the delivery of superior and memorable customer experience. 

Topics covered include: 

 Customer experience as the new competitive arena. 

 The relationships among customer experience, memorability, satisfaction, 
loyalty. 

 Practical techniques for the critical assessment of servicescape, web sites, service 
delivery process blueprinting and the mapping of customer experience in its 
totality. 

 An exploration of the widest range of organisational/customer ‘touch points’ and 
the potential of any and all of these to contribute toward total customer 
experience. 

 An exploration of exemplary customer experience practice as demonstrated in 
leading organisations. 

 The development of a customer experience audit tool. 
 

Teaching:  Lectures and practical workshops 

Assessment: 

STUDY OPTION 1: 

 Coursework: Individual portfolio (100%) 
 
STUDY OPTION 2 OR STUDY OPTION 3: Group assignment 

  Last updated: 06/09/14 PJW 

 
 RETURN TO TOP 
 

Module Code: BM6626 

Module Title: Advanced Integrated Marketing Communications 

Level: 6 

Prerequisites: 
Completion of intermediate level module such as BM5203 Marketing Communications is 
essential. 

Credits: Full Year: 8 (US) 15 (ECTS) 

Suitability  
 Open to suitably qualified Study Abroad/International Exchange/Erasmus 

students enrolled at KU for Study Option 1 only. 
 

Course Content: 

Social media, virals, gamification, mobile, brand advocacy, buzz and engagement are new 
tools in the arsenal of marketing communications managers, blurring the lines between 
traditional forms of communications such as PR, sales promotion and direct marketing. 
This module covers the range of options available to both consumers and marketing 
professionals in generating brand awareness, loyalty and, ultimately, sales. Theoretical 
perspectives and practical applications combine to ensure that you develop the rigorous  
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research and analytical skills essential for a career in marketing communications, 
whether on the agency or client side. There is a strong emphasis on student-centred 
learning with regular research projects, presentations and practical assignments. 

Teaching:  Lectures, case studies, and online discussions 

Assessment: 

 Individual Portfolio (60%) 
• Group Report (30%) 
• Group Presentation (10%) 

  Last updated: 06/09/14 PJW 

 
 RETURN TO TOP 
 

LEVEL 4 (INTRODUCTORY) - STRATEGY 
 
Study Option 1 = Whole Year 
Study Option 2 = Autumn 
Study Option 3 = Spring/summer 
 

Module Code: BS4101 

Module Title: Business Economics 

Level: 4 

Prerequisites: None 

Credits: Full Year: 8 (US) 15 (ECTS) / Single Semester: 4 (US) 7.5 (ECTS) 

Suitability  
 Open to suitably qualified Study Abroad/International Exchange students 

enrolled at KU for Study Option 1 OR 2 

 Not open to Erasmus students (as level 4) 

Course Content: 

The module introduces basic business and economic concepts and focuses on their 
application to current issues and the world of government, business and the market. The 
course material and format are designed to develop your ability for clear and structured 
analysis; you will develop both awareness and understanding of core business economic 
concepts with an ability to communicate these concepts using appropriate terminology. 
 
Topics covered include: 

 Introduction to economic concepts 

 Introduction to business concepts 

 Fundamental principles of microeconomics (supply, demand and elasticity) 

 The market system.  Demand and the consumer. 

 Supply decisions. Production, costs, revenue and profit maximisation. 

 Market structures.  Perfect competition, monopoly, oligopoly, monopolistic 
competition. 

 Alternative theories of the firm. 
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 Corporate social responsibility. 

 Government, the firm and the market.  Market failure.  Government 
intervention. 

 Business growth and strategy.  Porter’s 5 forces. 

 Key macroeconomic issues: growth, unemployment, inflation, circular flow of 
income, measuring GDP (gross domestic product), business cycle.  

 Banking, money and interest rates. 

 Fiscal and monetary policy.  Supply side policy. 

 International trade.  Globalisation. 

 Balance of payments and exchange rates. 

 Economic and monetary union in the EU (European Union). 
 

Teaching:  Lectures, tutorials, and workshops 

Assessment: 

STUDY OPTION 1: 

 Exam (40%) 

 Individual assignment (50%) 

 In-class test (10%) 
 
STUDY OPTION 2 OR STUDY OPTION 3: Individual assignment, in-class test 

  Last updated: 06/09/14 PJW 

RETURN TO TOP 
Study Option 1 = Whole Year 
Study Option 2 = Autumn 
Study Option 3 = Spring/summer 
 

Module Code: BS4102 

Module Title: The World at Work 

Level: 4 

Prerequisites: None 

Credits: Full Year: 8 (US) 15 (ECTS) / Single Semester: 4 (US) 7.5 (ECTS) 

Suitability  
 Open to suitably qualified Study Abroad/International Exchange students 

enrolled at KU for Study Option 1 OR 2 OR 3 

 Not open to Erasmus students (as level 4) 

Course Content: 

This module introduces the external context in which organisations operate and in which 
you will eventually work. As a potential manager of the future (defined as someone 
involved in assisting and directing members of an organisation to achieve their 
organisational objectives), you need to be equipped to understand the component parts 
of the external context within which organisations function. The variety and complexity 
of the external environment and interactions with organisations significantly impact the 
way organisations are structured, the way their managers behave and the performance 
of the organisation in achieving its objectives. 
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Topics covered include: 
 

 Economic systems: free-market economies 

 Practical and theoretical perspectives  to business management 

 Introduction to macro and micro environment of the firm 

 Supply costs and profits 

 Government and business 

 Business,  government and industrial policy 

 Consumer and market demand 

 Consumer behaviour theory and applications 

 Firms’ objectives and behaviour: issues of corporate governance 

 Ethics and corporate social responsibility 

 Industrial structures and size  of firm 

 Role of small and medium-sized enterprises within an economy 

 Market structures, conduct and performance 

 Pricing in theory and practice 

 Globalisation and international markets 

 Legal environment including company, contract law and intellectual property 
rights.  

Autumn Semester: 

 Key concepts 

 Macro 

 Micro-competitive markets 

 Markets in action 

 Micro – demand 

 Supply: production and costs 

 Supply: revenue and profit 

 Market structures 

 Alternative theories of the firm 
Spring Semester: 

 Corporate social responsibility 

 Business growth and strategy 

 Government intervention 

 Macroeconomic environment 

 Macroeconomic policy 

 Banking, money & interest rates 

 International trade 

 Balance of payments & exchange rates 

 EU, EMU & optimal currency areas 
 

 

Teaching:  Lectures and practical workshops 
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Assessment: 

STUDY OPTION 1:  

 Coursework: MCQ test (30%) 

 Coursework: Individual essay (30%) 

 Coursework: Group report (40%) 
 
STUDY OPTION 2 or 3:  individual essay 
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LEVEL 5 (INTERMEDIATE) STRATEGY: 
 
Study Option 1 = Whole Year 
Study Option 2 = Autumn 
Study Option 3 = Spring/summer 
 

Module Code: BO5701 

Module Title: Operations and Project Management 

Level: 5 

Prerequisites: Prior introductory study of introductory business/management 

Credits: Full Year: 8 (US) 15 (ECTS) / Single Semester: 4 (US) 7.5 (ECTS) 

Suitability  
 Open to suitably qualified Study Abroad/International Exchange/Erasmus 

students enrolled at KU for Study Option 1 OR 2 OR 3 
 

Course Content: 

The module aims to enable students to develop the analytical skills necessary to make a 
positive contribution to issues concerning Operations and Project Management and 
describe the strategic contribution that effective Operations and Project Management 
can play within organisations.  
 
Topics covered include: 
 
Autumn Semester: (Operations Management) 
 

 Introduction to Operations  

 Developing and implementing an Operations 

 Designing services and products 

 Delivering services and making products 

 Managing capacity 

 Location and layout 

 Scheduling and executing operations and projects 

 Managing quality and the supply chain 

 Improving operations and project performance 
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Spring Semester (Project Management): 
 

 Introduction to Project Management  

 Managing risk and uncertainty 

 Leadership in Project Management: Leading operations and project teams 

 Project strategy: scope, schedule, methodologies, communications. 

 Project planning, control, and closure.  

 Project quality 

 Project management software 

Teaching:  Lectures, tutorials, and lab based sessions 

Assessment: 

STUDY OPTION 1: 

 Individual assignment (50%) 

 Group assignment (50%) 
 
STUDY OPTION 2: Individual assignment (100%) 
 
STUDY OPTION 3:  Group assignment (100%) 
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Study Option 1 = Whole Year 
Study Option 2 = Autumn 
Study Option 3 = Spring/summer 
 

Module Code: BS5301 

Module Title: Culture and International Business 

Level: 5 

Prerequisites: None 

Credits: Full Year: 8 (US) 15 (ECTS) / Single Semester: 4 (US) 7.5 (ECTS) 

Suitability  
 Open to suitably qualified Study Abroad/International Exchange students 

enrolled at KU for Study Option 1, 2 and 3 

 Open to Erasmus students enrolled at KU for Study Option 1, 2 and 3 

Course Content: 

This module, on one hand, explores issues of culture and examines their relevance to 
international management, and in addition it will develop your skills of research, analysis, 
observation and communication in multi-cultural contexts. The module, on the other 
hand, also examines international business environments and internationalisation 
strategies. The former includes studying of Regional Economic Integration and 
institutions such as the World Trade Organisation and their implications for businesses. 
The latter covers internationalisation theories and concepts and how firms could use 
them to formulate appropriate internationalisation strategies. 
 
Topics covered include: 
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Autumn Semester (Culture): 
 

 Definitions of culture, identity and ethnicity 

 Stereotypes, generalisations 

 The meanings of cross-culture, intercultural and multiculturalism 

 Ethnography and ethnographic research 

 Issues of cross-and intercultural communications 

 Culture and Globalisation 

 The impacts of culture on Multinational organisations 

 Culture and its implications for international management 

 Introduction to the main trends in the international economy  
 

Spring Semester (International Business): 
 

 The theories of international trade and foreign direct investment 

 Frameworks for assessing country attractiveness and suitable foreign market 
entry modes 

 International strategies 

 Different levels of economic integration  

 The role of the World Trade Organisation and other key international 
organisations  

 Foreign exchanges and financing international business 

 Ethical and social responsibility in International Business  
 

Teaching:  Lectures and tutorials 

Assessment: 

STUDY OPTION 1: 

 Exam (50%) 

 Coursework: Online tests (20%) 

 Coursework: Group assignment (30%) 
 
STUDY OPTION 2:   Group assignment (100%) 
STUDY OPTION 3: Individual Assignment (100%) 
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Study Option 1 = Whole Year 
Study Option 2 = Autumn 
Study Option 3 = Spring/summer 
 

Module Code: BS5302 

Module Title: Enterprise in Society 

Level: 5 
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Prerequisites: 
Completion of introductory business modules (such as BS4102 The World at Work, or 
BS4101 Business Economics or equivalent). 

Credits: Full Year: 8 (US) 15 (ECTS) / Single Semester: 4 (US) 7.5 (ECTS) 

Suitability  
 Open to suitably qualified Study Abroad/International Exchange/Erasmus 

students enrolled at KU for Study Option 1 OR 2 OR 3 
 

Course Content: 

The module examines small business management realities through a visit to a small 
enterprise: how do small business owners manage their businesses?  Is it the same as in 
large companies? If not, why not? Different types of small enterprise such as social 
enterprises, high-tech companies and family businesses are studied to identify their 
specific issues.   

The module later scrutinises government policy and the measures that can be taken to 
foster entrepreneurship and small enterprise growth.  Finally, you will find out what it 
takes to be an entrepreneur and start your own innovative business.  

Topics covered include: 

Autumn Semester: 

 Defining terms small business owners or entrepreneurs: enterprise or 
entrepreneurship?  Innovator or reproducer? 

 Management functions in smaller enterprises (marketing, operations/ human 
resource management, innovation, creativity and finance) and the differences in 
small business management compared to larger organisations:  

 Networking: its vital role in smaller enterprises. 

 Interpreting Financial Performance 

 Factors influencing business start up, growth and closure 

 Basic skills for start up. 
 

Spring Semester: 
 

 Small business contribution to national economies across the world: enterprise 
development as a tool of the national social and economic development. 
Enterprise in developing countries and transition economies. 

 The Global Entrepreneurship Monitor (GEM 

 Enterprise & Small Business Policy 

 Issues encountered in diverse enterprises according to country: ethnic minority, 
female owned and family small businesses.   

 Enterprise Policy: Arguments for & against 
 

Teaching:  Lectures and seminars 

Assessment: 

STUDY OPTION 1: 

 Exam (50%) 

 Coursework: Group report (50%) 
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STUDY OPTION 2: Individual assignment (100%)  
STUDY OPTION 3: Exam and Assignment (100%) 
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Study Option 1 = Whole Year 
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Module Code: BS5303 

Module Title: Corporate Social Responsibility (CSR) 

Level: 5 

Prerequisites: Prior study of introductory business/management 

Credits: Full Year: 8 (US) 15 (ECTS) / Single Semester: 4 (US) 7.5 (ECTS) 

Suitability  
 Open to suitably qualified Study Abroad/International Exchange/Erasmus 

students enrolled at KU for Study Option 1 OR 2 
 

Course Content: 

This module explores business situations, activities, and decisions where issues of right 
and wrong are addressed. Its main emphasis is on the topics of corporate social 
responsibility, sustainability and business ethics, which are currently very prominent in 
the contemporary business environment and important to both business theory and 
practice. The module considers the key theoretical and practical aspects of managing 
corporate social responsibility and sustainable development. 
 
Topics covered include: 
 
Autumn Semester: 

 Introduction: definitions of CSR and SD; the business case for CSR; drivers for 
sustainability; importance of stakeholders. 

 Ethical theory and practice, examination of relevant theories and their 
application to contemporary business practice. 

 Policy Development: the history and development of CSR and SD policies and 
practices at international, national and local levels. 

 Accounting: triple-bottom line accounting; the new CSR metrics; Socially 
Responsible Investment (SRI) 
 

Spring Semester: 

 HRM: the correlation between employee satisfaction, attitudes and 
ethical/environmental/social performance 

 Marketing: aspects of sustainable marketing; the relationship between customer 
values, ethics and interests.  

 Operations: minimum environmental performance standards; sustainability and 
ethics in the supply chain 
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 Corporate Governance and Ethics 

 Construct strategic CSR/SD recommendations along with the development of 
awareness of CSR/ SD management decision making processes and structure. 
 

Teaching:  Lectures, tutorials, and independent scheduled exercises 

Assessment: 

STUDY OPTION 1: 

 3,000 word individual assignment (90%) 

 Proposal (10%) 
 

STUDY OPTION 2: 
Individual assignment proposal 
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LEVEL 6 (ADVANCED) STRATEGY 
 
Study Option 1 = Whole Year 
Study Option 2 = Autumn 
Study Option 3 = Spring/summer 
 

Module Code: BO6032 

Module Title: Service Operations Management 

Level: 6 

Prerequisites: Prior study of operations management (such as BS5301 or equivalent). 

Credits: Full Year: 8 (US) 15 (ECTS) / Single Semester: 4 (US) 7.5 (ECTS) 

Suitability  
 Open to suitably qualified Study Abroad/International Exchange/Erasmus 

students enrolled at KU for Study Option 1 OR 2. 

Course Content: 

This module explores the concepts, tools and techniques associated with Service 

Operations and focuses upon service evaluation, enhancement and improvement. The 

module is suitable for careers in retailing, financial services and consultancy. 

Topics covered include: 

 Defining and contextualising service operations management 

 Evaluating service operations concepts, tools and techniques 

 Comparing and contrasting alternative approaches to managing and improving 
service operations 

 Evaluating and utilising service quality models 

 Establishing the role of service networks and the creation of service value 

 Appraise Service Operations within a global context 

Teaching:  Teaching, case studies, and group class work 
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Assessment: 

STUDY OPTION 1: 

 Coursework: Literature reviews (30%) 

 Coursework: In-class tests (20%) 

 Coursework: Project output (of a practical nature) (50%) 
 
STUDY OPTION 2: alternative assessment 
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Study Option 1 = Whole Year 
Study Option 2 = Autumn 
Study Option 3 = Spring/summer 
 

Module Code: BO6201 

Module Title: International Business Operations 

Level: 6 

Prerequisites: Prior study of business/management 

Credits: Full Year: 8 (US) 15 (ECTS) / Single Semester: 4 (US) 7.5 (ECTS) 

Suitability  
 Open to suitably qualified Study Abroad/International Exchange/Erasmus 

students enrolled at KU for Study Option 1 OR 2. 
 

Course Content: 

This module is designed to develop students’ ability to assess international business 

environment and evaluate opportunities and risks in international market places. This 

module will help students develop decision making skills in the structuring of strategic 

and tactical issues for international companies. Strategic issues are about beating 

international competition. What are the options? How do you measure the risks of 

international business? What have companies done that which made them succeed or 

fail? Operational issues are about making the best use of your resources as an 

international company.  

Topics covered include: 
Autumn Semester: 

 Revision of the concepts of globalisation and international competition 

 Models for assessing international business environment 

 The influence of a firm’s position on the integration-responsiveness framework 
for its international organisational structure and marketing strategy 

 Entry modes and the partner interaction issues in international strategic alliances 

 Procedures, documents, and INCOTERMS used in international trade 

 The analysis and management of strategic risk in international business; the 
control/risk/return trade-offs 

 Foreign exchange risks and their management; cash flow management; transfer 
pricing 

 The management of cultural diversity and its relevance for IHRM and 
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relationships with business partners 

 Location decisions 
 

Spring Semester: 

 Global operations and international logistics 

 Social responsibility and ethical issues in international business 

 Future trends in international business 
 

Teaching:  Lectures, tutorials and presentations 

Assessment: 

STUDY OPTION 1: 

 Practical: Group presentation (20%) 

 Coursework: Group report (30%) 

 Coursework: Individual report (50%) 
 
STUDY OPTION 2: Group assignment & individual assignment 
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Study Option 1 = Whole Year 
Study Option 2 = Autumn 
Study Option 3 = Spring/summer 
 

Module Code: BS6100 

Module Title: Strategic Management 

Level: 6 

Prerequisites: Prior study of business/management 

Credits: Full Year: 8 (US) 15 (ECTS) / Single Semester: 4 (US) 7.5 (ECTS) 

Suitability  
 Open to suitably qualified Study Abroad/International Exchange/Erasmus 

students enrolled at KU for Study Option 1 OR 2. 
 

Course Content: 

This module considers how organisations can grow and compete successfully. You will 
develop an understanding of the environment and industry in which organisations 
operate and an appreciation of how organisations use internal resources and 
competences for competitive advantage. The module examines the role of stakeholders 
and culture in an organisation, and the options an organisation has for its growth and 
development. 
 
Topics covered include: 
 
Autumn Semester: 

 Analysing the business  and competitive environment: 

 Macro-environment (Politicial, Economic, Social, Technological: PEST); 
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competitive environment (Porter’s 5 Forces); strategic group analysis; 
competitive positioning; strategic fit 

 Evaluating the strategic assets and capabilities of  an organisation:  

 Value chain; value system/network;  resource and capabilities audit; threshold 
and core competences; threshold and unique resources; dynamic capabilities; 
strategic stretch 

 Assessing the organisational context:  

 Stakeholders; corporate governance; business ethics; culture; organisational 
structure; parenting; mission, vision, values and objective 
 

Spring Semester: 

 Developing, evaluating and recommending strategic options:  

 Directions for growth (Ansoff matrix); methods of growth (mergers and 
acquisitions, organic, joint ventures); portfolio analysis; generic strategy; 
competitive strategy;  

 Short, medium and long term; barriers to implementation (forcefield analysis); 
milestones; change management (change kaleidoscope); functional strategy; 
measuring performance (balanced scorecard) 

 

Teaching:  Lectures and workshops 

Assessment: 

STUDY OPTION 1:  

 Coursework: Group case study report (30%) 

 Coursework: Individual capstone report (60%) 

 Coursework: Online test (10%) 
 
STUDY OPTION 2: 
Group assignment, online test, exam questions (tbc) 
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Study Option 3 = Spring/summer 
 

Module Code: BS6103 

Module Title: Retail Strategy,  Management & Logistics 

Level: 6 

Prerequisites: Prior study of marketing  

Credits: Full Year: 8 (US) 15 (ECTS) / Single Semester: 4 (US) 7.5 (ECTS) 

Suitability  
 Open to suitably qualified Study Abroad/International Exchange/Erasmus 

students enrolled at KU for Study Option 1 OR 2 OR 3. 
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Course Content: 

This module will develop your understanding of the key functional areas of retail 

decision-making.  The module takes an international and multi-channel perspective, 

recognising that retailing and online stores have transformed the structure of global 

retailing.  You will develop an understanding of how retail marketing can be structured 

and modified to develop business within the context of a rapidly changing social and 

economic environment.   

 
Autumn Semester: 

 Introduction to the world of Retailing 

 Types of Retailers 

 Multichannel Retailing 

 Customer Buying Behaviour 

 Retailing Market Strategy 

 Financial Strategy  

 Retail locations 

 Retail Site Locator 

 HRM 
 

Spring Semester: 

 Customer Relationship Management 

 Merchandise Planning  Process 

 Buying Merchandise 

 Layout, Design, and Visual Merchandising 

 Customer Service 

 Retail Pricing 

 Retail Communications Mix 

 IS & Supply Chain Mgmt 

 Logistics 

 Starting your own retail business 

Teaching:  Lectures and workshops 

Assessment: 

STUDY OPTION 1:  

 Group report (40%) 

 Individual exam (60%) 
 
STUDY OPTION 2 OR 3:  TBC 
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Module Code: BS6701 

Module Title: Innovation 

Level: 6 

Prerequisites: Prior study of business/management 

Credits: Full Year: 8 (US) 15 (ECTS) / Single Semester: 4 (US) 7.5 (ECTS) 

Suitability  
 Open to suitably qualified Study Abroad/International Exchange/Erasmus 

students enrolled at KU for Study Option 1 OR 2 OR 3. 
 

Course Content: 

Innovation acts as a key driver for economic growth providing social and economic 

benefits for local, national and international communities.  Without innovation, our 

social and economic systems do not function!  This module encourages you to 

understand how innovation actually happens by carrying out a practical innovation audit 

within a large established organisation. You will identify critical issues and skills needed 

to achieve entrepreneurially driven innovation. Since employers are seeking creative 

students who are able to initiate and participate in innovation activity, this module will 

enhance your employability in the wider world of work.  

Autumn Semester: 

Section 1: Introduction: What is innovation?  

 An appreciation of the role of creativity, entrepreneurship and innovation within 

organisations (private and public) and  the economy to create both social and 

financial value.  

 Innovation Policy and integration into overall strategy 

 Innovation categories and its measurement  

 Types of innovation explored: social, green, technical.  

Section 2: How do you make it happen?  

 Entrepreneurship as a pattern of management behaviour that delivers innovation 

outcomes Innovation models: past, present and future 

 Innovation Management Policy and Process 

 Structuring the organisation for innovation 
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 How do organisations find innovation opportunities – closed versus open 

innovation systems 

 Factors for internal innovation success – networking, culture, knowledge 

management, research and development.  

 Technical Innovation,  networking and knowledge transfer 

 Social Innovation Social enterprise and entrepreneurship as a means of creating 

social value 

 IPR strategies protecting the opportunity by using intellectual property rights  

Spring Semester: 

Section 3: What does innovation involve?  

 Innovation from  the economist’s perspective 

 Impact of National Accumulated Resources and Capabilities: technological 

trajectories and path dependence 

 National infrastructure and culture  – education, weak or strong rule of law 

 Key players in Innovation 

Section 4: An Economic Perspective: How to foster Innovation in the External 

Environment 

 National System of Innovation as a tool of social and economic development   

 Government Support and Policy Measures for Innovation 

 New Technology, knowledge, generation, diffusion and adoption 

 Science parks, technology centres and cluster effects. 

Teaching:  Lectures and workshops 

Assessment: 

STUDY OPTION 1:  

 Group presentation – Master Class Presentations (10%) 

 individual industry innovation report - 1,500 words (40%)  

 Group innovation report on a live company – 3,000 words (50%) 

STUDY OPTION 2 OR 3:   TBC 
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Module Code: BS6702 

Module Title: New Venture Design 

Level: 6 

Prerequisites: Prior study of business management 

Credits: Full Year: 8 (US) 15 (ECTS) / Single Semester: 4 (US) 7.5 (ECTS) 

Suitability  
 Open to suitably qualified Study Abroad/International Exchange/Erasmus 

students enrolled at KU for Study Option 1 OR 2 OR 3 
 

Course Content: 

Now is an exciting time when anyone with a great idea can market it to the public at 
virtually no cost. Within this competitive environment, how does one discover the next 
big idea and turn it into a dream business? This module will enable you to learn how to 
identify opportunities for innovative business ideas, and translate those ideas into viable 
business models using design thinking and lean startup strategies. You will work in a 
team to develop a new business idea and design a business model, which you will test 
through a series of experiments culminating in a business report and presentation in 
front of business ‘Dragons’.  
 
Topics covered include: 

 Innovation and Entrepreneurship concepts defined  

 Innovation opportunity identification and assessment; sources of innovative 
opportunities, entry strategies 

 Design thinking and lean start-up strategies such as prototyping, system analysis, 
business model design and user testing through creative experimentation 

 Financial planning, pricing strategies, cash flow management and forecasting 

 New Venture Creation / Entrepreneurial Management Process at individual, and 
SME (small and medium enterprise) level 

 Creative thinking skills 

 Persuasive presentation skills 

 Branding, social media and e-commerce integration 

 Social enterprises and NGOs (non-governmental organisations) 

Teaching:  Lectures, seminars and workshops 

Assessment: 

STUDY OPTION 1: 

 Practical: Group presentation (20%) 

 Coursework: Group report (40%) 

 Coursework: Individual portfolio (40%) 
 
STUDY OPTION 2 OR STUDY OPTION 3: Business  Model  Report/ 6 blogs and a reflective 
essay 
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